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copy 


Nearly half the readers of Punch are women, a fact already ". 


known to advertisers of the many products which 
women buy, use or “ influence the purchase of”. "e 


mad 


Our cover designer includes Housewives (shouldering their burdens), Musicians 
and Ladies-in-waiting (above, centre) and Trapeze Artists (top, left) 

These and others not here depicted (such as film-stars, millionairesses, etc.) 
are all buyers of beauty products, jewellery, blouses, shoes, baby foods, 
chocolates, bread, fruit squashes, electric kettles, vacuum cleaners, 
furniture polish, rugs and glassware, all advertised to the women who 


READ PUNCH 


JOHN I VERKINDER, ADVERTISEMENT MANAGER, “PUNCH, 
1O BOUVERIE STREET, LONDON, E£.C.4 CENTRAL QOI161. 
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Advelising 


F. JOHN ROE LIMITED 
Incorporated Practitioners in Advertsing 
ROE OUTDOOR ADVERTISING 
LIMITED 


Design or accident? 


Sim, —We raned a quizzical 
eyebrow over the advertisement 
mserted by the borough of 
Chelmsford, in which £5 5s. is 
offered for the best design sub- 
mitted for the cover of a Corona- 
hon souvenir programme, size 
10 in, & Bin 

On further study, we were sur- 
prised to discover the amazing 
difference between the use of the 
letter “Z" as opposed to the letter 
“C” im this advertisement. 

The Corporation of Chelms- 
iord were quite correct to offer a 
prize of £5 Ss. To have suggested 
that this amount was a price they 
were offering to pay for the best 
design submitted, would have 
been ludicrous 

We stiggest that the Corpora- 
tion should investigate more fully 
the prices prevailing for good 
artwork these days, before writ 
ing the copy for an advertisement 
with any appeal, or confine their 
activities m thi sphere to art 
schoo! notice boards 

Toker PRoPessional ARTISTS 

(Names and addresses supplied) 


Quick on the draw 
Sim,-—-Mail order houses having 
received a good many brickbats 
of late, here 1s a bouquet. The 
writer having seen an advertise 
ment in a national newspaper for 
a cowboy outfit posted his order 
on Tuesday, December 16. with 
litthe hope that he would be in 
time for Christmas In fact 
delivery was made by return of 
post, arriving on Thursday, 
December 18 The quality of the 
product was as good as the 
service 
VS. 
London, N.W.11 
(Name and address 


Because of the sharp 
sales of the Exmouth Journal 
during the past year, a new press 
has been installed at the printing 
works at Chape! Hill, Exmouth 
It was used last week for the first 
time, when a I6-page special 
Christmas issue was produced 


supplied.) 


rise om 


To The Editor.. 


‘Advertisements are subject to 
the laws of psychology’ 


Sin.--In his article “Doctored 
Copy” (December 11) Copytaster 
would appear to be under the 
misapprehension that | was ad- 
dressing at Hastings a conference 
of advertising men. This was not 
the case. The delegates were 
mostly travel agents not versed 
in the techniques of advertising 
practice. 

Even had the audience con- 
sisted of hardened advertising 
practitioners, | would stil] have 
stuck to the five rules or 
maxims the profundity and 
originality of which your con- 
tributor complains. 

1 cannot, alas! claim to have 
invented them myself. They 
were drawn up during the war by 
a team of famous British and 
American copywriters who were 
training men to write leaflets at 
the British School of Political and 
Psychological Warfare of which 
1 was Commandant and Director 
of Studies and were endorsed by 
such eminent psychologists and 
propagandists as Professor Mac- 
Curdy and Sir Frederick Bartlett 

Moreover, Copytaster will find 
these rules in almost identical 
language in any books on adver- 
using psychology he takes the 
trouble to explore, eg. The 
Technique of Persuasion, by lan 
Harvey, M.P.. Psychology for 
idvertisers, by D. B. Lucas and 
C.F. Benson, Psychology of Ad 
vertising in Theory & Practice, by 
W._ D. Scott, An Outline of Ad- 
vertising, by G. B. Hotchkiss and 
in almost any of the work by Dr. 
McDougall 

Psychologists are usually 
accused of using the technical 
jargon peculiar to their subject, 
no doubt your contributor would 
have preferred this to the simple 
terms employed in my lecture. 

An advertiser must strive to 
discover the relative successes of 
his messages; he should know the 
type of advertisement whach is 
unsuccessful, and why It may 
not have captured attention, it 
may not have been remembered. 
despite its attractiveness, It may 
have produced no buying impulse 

perhaps the contrary. A copy- 
writer or visualiser may prefer to 
rely on his “instinct” or “flair.” 
but the results are more likely to 
be fruitful if he co-operates with 
a person possessed of ordered 
psychological and ecconomic 
knowledge who can often save 
him from serious blunders 

Your contributor criticises my 


statement that a good deal of 
travel advertising is monotonous 
or devoid of imaginative appeal 
| remain unrepentant. Does he 
really think the poster with the 
injunction “Go North this Year” 
a novel inducement to do so? If 
he does, then let him compare it 
with any of either the Swiss or 
the French travel posters that did 
this year exploit (and very suc- 
cessfully) the unofficial scenes, 
captured with imagination, beauty 
and humour. 

Of course curiosity is a strong 
imecentive to travel and everybody 
knows that curiosity can only be 
stimulated by novelty. Therefore, 
| repeat that the advertising 
artist has immense psychological 
power to motivate, that he is the 
champion and practitioner of the 
decorative. To suggest as does 
your contributor that travel agen- 
cies should concentrate chiefly 
on the mechanics and facilities of 
their organisations is absurd. The 
answer is—they don't and never 
have done, 

As to Copytaster’s doubt 
apropos the benefit the audience 
gained from my paper. I can 
only say that many of the dele- 
gales present at the conference 
expressed to me personally their 
agreement with my views at the 
end of the lecture and that I sub- 
sequently received scores of 
letters from travel agencies in 
which they approved my remarks 
on the psychological approach to 
travel advertising. 

One cannot but suspect that 
the very word “psychology” is a 
red rag to your contributor. It 
is to many people. But it has 
come to stay. Far from being the 
science which states the obvious 
in philosophical terminology, 
psychology sometimes discovers 
that obvious things are not true. 

An implicitly predictive Psych- 
ology of Advertisement has not 
yet been attained—no such claims 
are put forward, but whether ad- 
vertisements are considered from 
the different moral, cultural, 
aesthetic points of view or the 
simple appeal to an instinctive 
tendency, they are component 
Parts of an experience and are 
therefore subject to the laws of 
psychology. Advertising pays if 
properly done: hence it is the 
task of the psychologist to help 
obviate waste and thus save ad- 
vertising expenditure. 


R. L. Sepowick. 
Saward, Baker & Co., Ltd. 
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Colour pages in 
trade press 


Sin,—l was very interested to 
read under “Mainly Personal” 
(December 11) of the distinction 
claimed for my old friend, Edgar 
Sibun, as having booked the first 
full colour page ever to appear in 
the trade press. 

According to “Contact” the 
National Trade Press, of which 
Mr. Sibun 1s advertisement direc- 
tor, was established ‘n 1916 and 
grew from a single journal firm. 
The Outfitter was established in 
1890, and I have a very clear 
recollection of seeing coloured 


pages in our bound volumes prior 
to 1916, but unfortunately our 
records were destroyed in the 
blitz, However, | have before me 
a copy of our issue dated March 
7, 1914, in which there is a page 
in full colours for Bryce & 
Weston. 

Moreover, in the same issuc 
there is a full page in black only 
for the Drapers’ Organiser, which 
I believe is the single journal you 
mention. 

I would like to close by wishing 
Edgar Sibun every happiness in 
his retirement. 

W. H. Sronenouse. 
Managing Director, 
The Outfitter (London) Ltd. 


The Motor for December 31 
will contain a 12-page feature 
entitled “The Motoring Year.” 
These pages, which will occupy 
the photogravure section will pre- 
sent a month-by-month resumé of 
the outstanding events of the past 
year. 


single insertion in the RADIO TIMES 


Fer further information please 


Mead of Advertivement 


Department, 


BBC. Publicotions, 


Broadcastiag Howse, 


Pertlesd Place, Leadon, 
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The Birmingham Post 


The Birmingham Post, 38 New Street, Birmingham, 2 
London Office: 88 Fleet Street, E.C.4 


BRANCHES AT: Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, Leamington Spa, Redditch, Tamworth, Walsall and Wolverhampton 


‘ ! Decemper 25, 1952 635 ee | 
. Mims D Re 
i y** 
‘ Oo } i * Z . 
P ees TT | be 
4 “Se oo 
: ame “Coes. | ae 
a Ay 
oe —. = Zz ' 
* —* 7 
, . Af "faz 
‘\ 8 | 
= | 
‘Ss 
SSCS 


It is read by 
women who are 
responsible for buying 
for the family. 

This, coupled with 

its low advertisement 
rate, makes 
WOMAN and HOME 
essential for any 
successful “‘home” 
campaign 


an AsP pusticaTion : 1/- MONTHLY + PAGE RATE £540 
A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY MOUSE, LONDON, €.C.4 « CENTRAL 9080 
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NEWSPRINT PRICE CUT ‘SAFE EXPECTATION’ 


But extravagant hopes unlikely 
to be realised, says F. P. Bishop 


New rules may | 
hit medical 
press, agents 


A number of important ethical 
pharmaceuticals (medicines ad- 
vertised only to the medical pro- 
fession) may no longer be 
prescribed by doctors if recom- 
mendations at present being 
drawn up by the Joint Committee 
on Prescribing under Sir Henry 
Cohen, the heart specialist, are 
adopted by the Ministry of 
Health 

Groups of people who may be 
affected are the manufacturers 
concerned, their advertising agen- 
cies, those medical and technical 
journals in which the products 
are advertised, and retailers who 
fear that they may be stocked up 
with preparations for which there 
may be severely reduced demand. 


Classifying products 
The Ministry of Health has 
urged all manufacturers of 
ethicals who have not yet sub- 
mitted their products for classi- 
fication by the Cohen Committee 
to do so by the end of the year 
This does not denote any 
change in the, Minister's general 
opposition towards the prescrip- 
uuon of publicly advertised pro- 

ducts, it is understood 
G. Hollis, secretary of the 


Proprietary Association, said: 
“Two years ago the Ministry 
published a list of publicly- 


advertised proprietary remedies 
700 odd at that time—and 
endeavoured to persuade the 
medical profession not to pre- 
scribe them The volume of 
ordinary proprietary medicines 

ribed has never been very 


Six categories 


For two years the Cohen Com 
mittee has been classifying all 
ethicals known to the Ministry 
into six categories ranging from 
drugs of proven value to those 
which, in the committee’s opinion, 
are of no therapeutic value, 

Some manufacturers are eXer- 
cising their right of appeal against 
adverse classification 


There is a good likelihood 
of a reduction in the price 
of newsprint, “Advertiser's 
Weekly” understands, follow- 
ing negotiations at present 
taking place between the 
Newsprint Supply Company 
and the paper mills. 

Recalling that the price now 
being paid to the mills was 
fixed for a six month period 
from the end of June, F. P. 
Bishop, general manager, 


Newsprint Supply Co., said: 
“It is well known that we 
have managed to secure a 
reduction in the Scandinavian 
prices for the first half of nex: 
year despite the fact that the 
Government limited quantities. 
“I think it is a reasonably 
safe expectation that there 
should be some reduction in 
the price of newsprint. But I 
am afraid that extravagant 
are unlikely to be 
realised.” 


Commission to agents increased 


ANTICIPATING the next newsprint price cut, some news- 
papers are announcing higher commission for agents. 


As from January | Kemsley 
Newspapers are increasing their 
standard rate of commission from 
10 to 15 per cent to al! recognised 
advertising agents 

As from January 1 the rate 
of commission to advertising 
agents on display advertising 
booked in the Manchester 
Guardian and the Manchester 
Evening News will be increased 
to 15 per cent 

W. McMillan. advertisement 
director, states: “My manage 
ment has felt for some time that 
advertising agencies had a strong 
case for higher rate of commis- 
sion on display advertising, and 
indeed that case now seems to us 
to justify our newspapers antici- 
pating the next reduction in news- 


print prices. There is no point, 
however, in awaiting that event 
If the agency case is strong, then 
it is strong now.” 

Other papers which will in- 
crease agents’ commission to 15 
per cent from January 1 include 
the Birmingham Post, Birming- 
ham Mail, and Coventry Evening 
Telegraph. 


Trade agreements 


Geographical market sharing 
and sole agency agreements are 
outside the scope of the Mon- 
opolies Commission report re- 
quested by the President of the 
Board of Trade on collective 
agreements among traders 


Publicity agent 
gets 18 months 


At Lindsey Quarter Sessions at 
Lincoln, Laurence Geoffrey 
Harris, aged 46, publicity agent, 
of Rowley Avenue, Chesterton 
Newcastle, Staffordshire, was 
found guilty on cight charges of 
obtaining money by false pre 
tences and was sentenced to 18 
months imprisonment. He asked 
for 105 similar cases to be taken 
nto consideration, 


Gold watch for 
* 

21 years’ service 
A gold watch was presented by 
James Caunt, editor-proprictor, 
Morecambe & Heysham Visitor, 
to C. Victor Cotton, advertise- 
ment Manager, at the staff Christ 
Mas party to mark the comple 
tion of 21 years’ service. Mr. 
Cotton's father was in control of 


the advertisement department 
before him 


Not one of the 
. 
long-haired boys 
Roland Myers, an artist in the 
studio of Nevin D. Hirst (Adver- 
tising) Ltd., of Leeds and London 
has been awarded the annual 
trophy for the smartest soldier in 
the 270 (West Riding) Field 
Regiment, Royal Artillery (T.A,) 
Lance-Bombardier Myers won the 
cup at his Regiment's annual 
Territorial Army camp. He will 
hold it for a year 


IMPORTANT ANNOUNCEMENT 


Will our many good friends and Advertisers kindly note that, commencing with the 
January, 1953 issue, LOCAL GOVERNMENT SERVICE will be retitled: 


PUBLIC SERVICE 


Reginald Harris Publications Ltd. 


The Official Journal of NALGO 


The reason for this change is that NALGO now includes in its ranks many thousands 
of the administrative, professional, technical and clerical officers engaged in the Gas, 
Electricity, National Health, Transport and Water Services, as well as Local 


Government. 


12 Stanhope Row, Mayfair, London, W.1. 
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Mr. Cube tax appeal judge 
on role of advertising 
in ‘the struggle to sell’ 


Thr £15,339 spent by Tate & Lyle, Ltd., om the Mr. Cube 
campaign in 1950-51 against the Labour Party's proposals to 
nationalise the sugar industry was an admissible deduction from 


profits for income tax purposes. 

Mr. Justice Harman, in the 
Chancery Division dismissed an 
appeal by the Crown against the 
ruling of the Cuy of London 
Commissioners that the expendi- 
ture was an admissible deduction 
on the ground that it was money 
laid out exclusively for the pur 
pose of the company's trade 

Giving judgment, his Lord- 
ship said the company started an 
advertising campaign with the 
object of setting the public mind 
against the then Government's 
nationalisation proposals. 

‘The standard bearer in the 
campaign was Mr. Cube, whose 
antics and comments appearing 
on sugar containers achieved 
notoriety and were applauded or 
execrated according to the politi 
cal sentiments of the beholder 

“This type of political flavour 
is bound to creep in where the 
State takes as large a part as it 
now does in the commercial acti- 
vities of the country,” his Lord- 
ship said 

“| desire to say, however, that 
this case has nothing to do with 
politics, or with the political feel- 
ings of those who were respon- 
sible for the activities in question 
Nor is it concerned with the views 
on nationalisation of this or any 
other jndustry from time to time 
prevailing at Westminster.” 

His Lordship said the directors 
of Tate & Lyle regarded the 
Labour Party's policy as a threat 
to their existence, and an extra- 
ordinary meeting of shareholders 
in 1949 passed a resolution that 
nothing but harm to workers, 
consumers ind = stockholders 
alike,” could spring from nationa 
lisation of the industry 

Powers were given to the direc 
tors to fight nationalisation, and 
a company called Aims of Indus- 
try Ltd., was employed to run the 
campaign at a fee of £5,000 a 
year 

The Crown's main contention, 
said his Lordship, was that the 
object of the campaign was not 
to maintain or increase the good 
will or profits of Tate & Lyle bur 
to decide who should earn them 

In his judgment, that con- 
tention covered too much 
ground because all advertising 
was concerned with the struggle 
of a producer to sell his goods 
in competition with others, 

‘By the campaign the con 


Fashion’s first and final word. 


summers 
7 


were to be persuaded 
vat they would get more or 
caper or better sugar by allow- 
g the trade to be controlled by 


company rather than by en 
isting it to the pundits of 
Whitehall,” his Lordship said 


“There is nothing to show that 
this campaign did not, in fact, in 
crease the goodwill and reputa 
tion of Tate & Lyle in the eyes 

f the public as it was intended 
to do and in my opinion the 
Commissioners came to a right 
conclusion.” 


Vi is the latest addition to the 
Rawiplue Company's range of “self 
ser abinets, and contains three 


products The front 
ves uses of the products and 
tide panels give descriptions of each 


fa selling 


Colour ads. by 

8-year-olds 

(ntouched full colour ad- 
vertisements for Rowntree's 
fruit gums designed and com- 
posed by two eight-year-old 
North London schoolboys 
were carried in the pages of 
last week's “Illustrated” and 
“John Bull” (dated December 
20). 

Work was selected from the 
art class of a North London 
school which was invited to 
submit designs to Rowntree’s 
fruit gums advertising agents, 
S. 1. Garland Ltd. 


has the cream of Fashion readership, 


Net sale in excess of 50,000 a month. Ne 
Fashion’s first and final word. 


has the cream of Fashion readership, 


638 


has 


December 25, 1952 


An informal dinner was organised by the outside staff of Kemsley 


Newspapers Ltd., Manchester, advertisement department. 


Directors, 


Eric Schofield and A. M. Burnett-Stuart were guests and the group 


also includes T. G. N. Pearce 
Hannigan, R. Jackson, 


S. J. Ashton, W. E. Edmunds, C. P. 
A. Wilkie, 


D. W. Davies, J. Downes and 


F. C. Dagnall. 


Newspaper Society presentation 
to retiring labour adviser 


G. LL Jones, who leaves the 
Newspaper Society at the end of 
the year after five years as its 
labour adviser, was guest of 
honour at a luncheon given by 
the Council and Labour Commit- 
tee of the Society 

Kenneth Brown, president of 
the Newspaper Society, thanked 
Mr. Jones for his untiring efforts 
yn behalf of the Society's mem- 
bers during five difficult years of 
labour negotiations and relations 
Mr. Brown was supported by 
Ernest Osborn, chairman of the 
Society's Labour Committee, Eric 
M. Clayson, immediate past- 
president, Richard A. Gibbs, who 
spoke of Mr. Jones’ work on be- 
half of the journalists training 
scheme, and John Swale who 
spoke on behalf of the local 
associations of the Newspaper 
Society 

Mr. Brown then presented Mr. 
Jones with a cheque which had 
been subscribed by all members 
of the Society in recognition of 
his services and proposed Mr 
Jones’ health and success in his 
new sphere of activity 

Thanking the president and 
members for their kindness, Mr 
Jones said that he was leaving 
the Newspaper Society with con- 
siderable regret. During the last 
five years the industry had had 
to face severe difficulties in 
labour relations, but he had en- 


THE NATIONAL MAGAZINE 


COMPANY 


LIMITED, 286/30 


GROSVENOR 


GAROENS, 


dustrial relations in the news- 
paper industry Mr. Jones empha- 
sised that his experience had 
shown that the industry possessed 
one considerable advantage, be- 
cause relations between individual 
employers and their staffs were 
almost invariably good. He felt 
that the next few years would 
demand concentration on the 
problem of achieving economic 
production so that all provincial 
newspapers could continue to 
provide a high standard of living 
for their employees, and so that 
the necessary capital could be 
provided to purchase the expen- 
sive machinery and equipment 
which would be necessary if 
provincial newspapers were to 
maintain their present position 
and influence 

He felt that in a world afflicted 
by suspicion and sensationalism 
the local newspaper, whether 
daily or weekly, could make a 
contribution which would be 
valued by its local community 
for good sense, tolerance and 
entertainment 


Coronation guide 
warning 


A warning against Coronation 
guides and handbooks is con- 
tained in the December issue of 
the Incorporated Society of 
British Advertisers’ News Sheet. 


oagys joyed every minute of his work The majority of these are 

In the Christmas and New Year on behalf of members of the likely to be ephemeral publica- 

ed of the Kinematograph Society. Mr. Jones said that he tions, it is pointed out, and mem- 

wees ed word article a was leaving to enter the field of bers are warned to be on their 

Fos me Dall management consultancy, in guard against projects “the cost 

with the co eenetien of the Display Which he would be associated of which is likely to be out of all 

Produ ind Screen Printers With one of the leading firms proportion to their advertising 
Associauion Speaking of the future of in- value 
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DecemBer 25, 1952 


POSTERS 
SURVEY 


Beer and food as 


main subjects 
Beer and food appear to be 


size. 

The survey, held in September, 
was confined to bus routes on 
the assumption that these 
followed the main lines of traffic. 
500 sites were investigated, and 
on these sites there were 1,664 
advertisements, with 92 adver- 
tisers displaying more than one 
poster. 

Beer and stout accounted for 
15 per cent by number and 17 
per cent by total size; food, 18 
per cent and 15 per cent respec- 


tively. 

Of the beer advertisements one 
well-known brand occupied two- 
fifths; thus, 7 per cent of the total 


advertising space studied was 
occupied by one advertiser. 
There were 253 ——, for 


beer on the 500 sites studied. 

In many cases two or three 
advertisements for beer or stout 
appeared on the same site. The 
sites that had beer posters on 
them were fewer than two in 
five. Similarly the 230 advertise- 
ments for soap and detergents 
were concentrated on 160 sites. 
This group accounted for 14 per 
cent by numiber and 13 per cent 
by total size. The fourth highest 
category was sweets 

Medicines and chemist requi- 
sites (including such items as 
toothpastes) occupied a half-way 
position, with 8 per cent by num- 
ber and 6 per cent by total size 

Lowest groups were: cars and 
car accessories (1 per cent and 4 
per cent), and electric lamps (2 
per cent and | per cent) 


Co-op Press has 


silk-sereen dept. 


The Co-op. Press, publishers of 
Reynolds News, now has a fully- 
mechanised silk screen depart- 
ment in its London premises, 
Jack Moffatt, chairman, Scot- 
tish Board of the Co-op. Panel, 
told 160 delegates to the Scottish 
shareholders’ meeting in Glasgow 

Reynolds News had more than 
recovered the loss of sales experi- 
enced when the price was in- 
creased. “However,” he added, 
“we will never reach the acme of 
our circulation until we can talk 
in terms of more than a million.” 

. > 
Quiz kids 

A complete miniature production 
studio is being installed at New 
Horticultural Hall, Westminster, for 
the Schoolboys Exhibition which 
opens there on December 31. Over 
1.000 schoolboys, and probably 
girls, will take part in quiz pro- 
grammes. The programmes will be 
viewed on the electricity stand where 
a bank of six receivers with 12 in. 
screens will be used 
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Ad. men and actors need Colour block 
similar qualities 


The highly enjoyable Christ- 
mas luncheon of the Publicity 
Club of London, at the Savoy 
Hotel on Friday, will be long re- 
membered for the way in which 
Peter Ustinov—dramatist, pro- 
ducer, and star of stage, screen, 
radio and television—discussed 
and demonstrated some of the 
qualities needed by both adver- 
tising man and actor. 

Mr. Ustinov, who was the 
of honour together with iss 
Moira Lister. co-star with him in 
his play “The Love of Four 
Colonels,” began by pointing out 
that actor and advertising man 
were both interpretive, and could 
not function properly unless their 
creative side worked well. 

He went on to develop the 
theme that playing safe no longer 
pays. Even British grit was a 
negative quality. because the very 
fact that one had to have grit 
suggested that somebody else was 
taking the initiative. He wished 
that all branches of British in- 
dustry would follow the d 
shown by, for instance, the British 
aircraft industry. 

But it was when Mr. Ustinov 
began to illustrate certain neces- 
sary qualities, such as resource- 
fulness, ability to cut red tape. 
and foresight, that he really got 
into his stride, giving brilliantly 
convincing and amusing por- 


trayals of an Italian complaining 
of his menial role in the war, 
some French police “wangling™ 
black market petrol, a German 
supplying war material for a 
Brush film, and finally a British 
taxi cab driver into whose cab 
Mr. Ustinov’s car had collided 
He was enthusiastically applauded 
by his audience of 350 members 
and their friends. 

Mr. Ustinov was responding to 
the toast of the guests, proposed 
by the Club's chairman, Ivan 
Luckin. After mentioning that 
Coronation year would see the 
Club's fortieth anniversary, Mr. 
Luckin went on to forecast the 
probable advent of sponsored 
television in this country. He 
believed that it would call for a 
new technique, and saw no reason 
at all why it should offend or 
lack dignity. “We may turn to 
you, Mr. Ustinov, to help us,” he 
said, 

Miss Lister charmingly 
acknowledged the gift of a 
bouquet of pink carnations and 
roses presented to her, on behalf 
of the Club. by Mrs. Harold 
Butler, wife of the vice-chairman. 

The social committee, who were 

thanked for organising ~ 
luncheon, comprises: 
Cocks (chairman), Miss Pat ics 
Miss Olive Hirst, Miss Edith 
Johnson, John Rayfield, and Alan 
Edney. 


At the top table, left to right, Mrs. Murray Milne, Peter Ustinov, Ivan 
Luckin, chairman of the Club, Moira Lister, and Andrew Milne. 


Bill would curb misleading ads. 


The text of the preate qeantest 
Merchandise Marks was 


price change 


prices up during next year. 

The charges in the new list of 
minimum prices for members of 
the Federation of Master Process 
Engravers are unchanged, But 
whereas, in the previous list, the 
minimum size quoted was 30 
square inches, with a four-colour 
cost of £21 45, lid., in the new 
list the minimum size is 40 square 
inches, the four-colour cost for 
which will be £26 11s, 7d. Pre- 
viously, the prices for a 30 square 
inch block were: two-colour, 
£9 15s 8d.; three-colour, 
£16 17s. 4d. Now, the prices for 
blocks of between 3) square 
nches and 40 square inches will 
be charged at the 40 square inches 
rate, namely: two-colour, £12 9s.; 
three-colour, £21 4s. 

The changes in_ incidental 
charges will, at a rough approxi- 
mation, mean that these charges 
will be about one-third higher for 
routine run of work, a Federation 
spokesman explained, 

This increase, however, will be 
to some extent offset by the fact 
that the higher charges will apply 
to blocks of a larger size than 
hitherto. 

The increased cost-of-living 
bonus becomes payable on the 
first pay day in January. 

he resultant 

labour costs,” the Federation ex- 
plains, “will necessitate a 5 per 
cent addition to invoices, in sub- 
stitution for the 4) per cent 
which has operated throughout 
the half-year now ending. The 
revised percentage will apply to 
all orders for both black-and- 
white and colour blocks received 
by federated firms on and from 
January 1, 1953." 


additional 


Price cut for 
art papers 


Art papers and boards have 
been reduced in price by a farth- 
ing per pound and chromos by 
id. per pound. In making this 
decision the Association of 
Makers of Coated Papers have 
acted quickly following the reduc- 
tions announced in their base 
papers—woodfree and espartos. 
The new prices will remain 
firm for home orders as a mini- 
mum until May 30, 1953 


‘Too early’ to give 
sponsored TV terms 


Asked in Parliament to make 
known the terms and conditions 
on which commercial television 
would be allowed, the Assistant 
Postmaster-General (David Gam- 
mans) said: “Parliament will 
have an opportunity to consider 
before the licensing of the first 
station, the terms and conditions 
under which competitive tele- 
vision Will operate. It is still too 
early to say when this will be” 
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published last Thursday. The 1883, a “false trade descrip- 
explanatory memorandum that tion” meant “a trade description 
accompanies the Bill states that which is false in a material 
it proposes to make the pro- respect as regards the goods to 
visions of the Merchandise which it is applied.” Now the 
Marks Act, 1887 to 1938, relat- definition is to be extended so : 
ing to false trade descriptions as to cover “misleading” 
more stringent. descriptions. 
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leading trade descriptions, by maximum fine of £50 and £100 
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ay to which a apply, = viction. 
increasing penalties for The further eM of the 
offences. Bill, and its affect on announce- 
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Dublin 


McConnell casket a unique 


trophy in advertising 


Described by Gordon Clarke, 


chairman of Dublin's Advertis- 
ing-Press Club, as “absolutely 
unique” is the trophy which 
Charles FE. McConnell has given 
to the Club for competition. 


d m th Mth century by 

Wall " lebr d Dublin crafts 

nan, th roph casket beau 

full hased and ngraved ! 

was former! 1 the possession of 

the karl of Wicklow A morocco 
hound vellum book im the cask 
will contain the winners’ names 


In presenting the trophy to the 


Club, Mr. McConnell (who is a 


cllow of the Institute of Incorpo 
sted Pra oner n Advertising, 
ind managing director of McCon 
vel Ad ’ Service Lid. of 
Dublin and London) uid that h 

Inpase w ncourag develos 

nent of the highes nse of respon 


community among 


the casket 


pra im or imitating all 
of advertising and publicity 
1 th in 

N nl f mal advertising 
n id women, but all who use 
Iv ng yw contibu m any 
way to is a pul wervice, are 
ligible for the McConnell Award 
The award m will con 
of officers of the Club, the 
hairmen of the Lrish Assocation of 
Advertising Agencies, the Publicity 
Club of Ireland, the Associated Irish 
Newspa pe nd the president of 
he Fed m of tosh Manufac 
t They will make ther 

i n eve March 


Club News 


Bristol 
Mr. Glass prefers 
wet plates 


\ well-attended meeting of the 
Bristol and West Publicity Club 
ned to technical lectures given 
by two of the Club's members 
R. A. Glass, C. & E. Layton 
Itd., gave a stage by stage explana 
m of photo engraving and block 
nuking. H. L. Bryant, of the same 
firm. outlined the detaik 
of photogravure 
Mr. Glass said there was good 
won to claim that wet plates 
“ better than the modern dry 


d processes 


Regent 


Educational ta'ks 
First half of the Regent’ Adve: 


tising Club's 1952-1953 session of 
educational lectures recently closed 
with a lecture on photography by 


Walter Nurnberg 
Birmingham 
ee 
e- 2 ’ , 
‘Kite-flying’ over 
X: . r y 
commercial TV 
Wart and see was the advice 
given to the Birmingham Publicity 
Assocation by G. Clement Cave 
general manager of Radio Luxem 
bourg Advertising Lid 
was questioned about the prospects 
for commercial television in this 
country 
Cave said “The Govert 
ments qualified acceptance of the 
principle of commercial TV intro 
duced a period of kite-flying as 
micnse as it is misleading to the 
uninitiated Wild guesses, some- 
mes with the implication of fact 
sbour them, are being made about 
starting date 


1) the Bradford Pu 
Ridler, Mrs. 1. C. Seoti 
Shee. G. H. Howe ice-chairman 


Marriott, president, Mrs. Marric 


Association's 
chairman's 


dinner dance, 1. to r.. G. W 
wife he Lady Mavoress, Miss M 

Lord Mavor, Ald. J. Shee, Ernest 
and T. C. Scott, chairman 


TOWNS 


Send for booklet ceiving full details of facilities available 


CIRCULAR DISTRIBUTORS LTD. 
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Before the Fleet Strees Column Club Christmas luncheon 
G. K. LeFevre (Club director), Cr. 
Andrew Milne (Club chairman), and Hubert A. Oughton 


DecempBer 25, 1952 


Left to right 


E. Ling Cooper (Mayor of Holborn) 


Lionel Berry Ue) chats with 


Women’s Club 
Research and the 


Red Lion 


Gordon Russell, director of the 
Council of Industrial Design, holds 
strongly that advertising consultants 
should be allowed to criticise the 
goods that they are asked to sell 

Very often the best packaging is 
on the worst goods, he told the 


Women's Advertising Club of 
London 

Discussing how standards of 
quality varied with the requirement 
of individual industries, he said that 
the reason why aircraft engines were 
good was because people would 
otherwise be killed 

There was a time when the crafts 
man felt great responsibility to his 
customers because they were local 
peopl In that outstanding institu- 
on of research, The Red Lion in 


he village, a man would talk about 
he cha which somebody in the 
village had made for him and on 
which he could not sit. To-day, we 
had to set up an enormous research 

ganisation to find out these things 


DISTRIBUTION of CIRCULARS and SAMPLES 


THROUGHOUT 


21 LEIGH STREET, 


Arthur Fuller and G. 


LIVERPOOL 1. 
MADDOX HOUSE, 215/221 REGENT STREET, LONDON. 


P. Simon. 


Liver pool 
* 
Summing up 

The only way a barrister could 
advertise was by gctting a reputation 
for doing work im a certain way, 
Judge Fraser Harrison told the 
Liverpool and District Publicity 
Association. 

There were three categories of 
barristers, said the Judge, cach with 
4 similarity to advertisements 

First, there were some barristers 
with a theatrical attitude. Others 
adopted the style of delivering a 
little historical dissertation before 
they revealed anything about the 
case. Others favoured fact-piling 


Glasgow 
They read ads. 


. 
subconsciously 
Many people who say “I never 
read advertisements” do read them, 
even if they are not aware of doing 
so, € Anstice Browne, director, 
Institute of Incorporated Practi- 
tioners in Advertising, told the 

Glasgow Publicity Club 

Ordinary consumer advertising 
exercised most of its effect through 
subconscious influence, he said 


RITALIN 


(ROYAL 8861) 


(REGENT 1081) 
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Agency Commission 


i am happy to advise all 
advertising agents that 
as and from the 
Ist of January, 1953, the 
rate of commission for 
display advertising will 
be increased to 15% nett. 


Advertisement Director 


Manchester Guardian 
Manchester Evening News 
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ADVERTISER'S WEEKLY 


A Christmas tree of corrugated 
aluminium sheets appears in this 
full-colour page advertisement which 
Stan Krol has designed for the 
British Aluminium Co., Ltd, 


GREETINGS 


The Editor of “Advertiser's 
Weekly” thanks all readers who 
have conveyed their good wishes 
this Christmas by sending cards, 
calendars and diaries to him and 
to his colleagues on the editorial 
staff. He takes this opportunity 
of wishing them all a happy 
Christmas ae prosperous New 
ear. 
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A SPECIAL CHRISTMAS ‘GUEST COLUMN’ 


The dividends of truth 


| his entertaining book The 
Shocking History of Adver- 
tising, E. S. Turner quotes Dr 
Samuel Johnson thus: “The 
trade of advertising ts now so 
near perfection that it is not 
easy to propose any improve- 
ment.” 

What resounding words the 
good doctor would produce lo 
describe the advertising field to 
day one cannot conceive, for | 
imagine there can be few arts 
which show greater skill, not only 
in producing an infinite variety of 
expression, but also in perfecting 
techniques and in plumbing the 
public mind to an uncanny 
degree. The results in many cases 
are ingenious Indeed, a front 
rank advertising practitioner must 
possess, not only the knowledge 
of his tools to perfection, but 
also a shrewd insight into human 
nature, 

| sometimes marvel at the work 
of these expert craftsmen as 
some shaft, from among a multi- 
tude of advertisements, pene- 
trales even My OWN consciousness, 
which is rarely withou; some 
problem revolving within it. 

Advertising 18 @ necessary art 
in an advanced civilisation which 
should be harnessed for the pub- 


The Voice of Kent. 


MESSENGER 


The County Paper of Kent 


HEAD OFFICE - - MAIDSTONE 


80 FLEET STREET 


by the 
Viear of St. Bride's 
the Rev. 
(. M. Armitage 


lic benefit. The church has 
known its potentialities and has 
exploited them for centuries. By 
the visual aid of ceremony, colour 
and decoration, she has put over 
to the people the ideas she wished 
to inculcate. The village steeple 
proclaims man’s heavenly goal 
The mural paintings, the carvings 
and stained glass prociaim their 
messages. What are the medieval 
windows of Fairford but superb 
posters bringing home, in vivid 
colour and 
outline, to 
the minds of 
the most illi- 
terate, sacred 
stories, 
truths and 
warnings? 

It is clear 
that adver- 
tising pays, 

/ or else men 

wouldn't do 

it. The im- 

portant thing 

is that it 

should pay all concerned. | must 
again refer to the delectable Dr. 
Johnson: * . as every art ought 
to be exercised to the public good, 
I cannot but propose it as a moral 
question to these masters of the 
public. ear, whether they do not 
play too wantonly with our pas- 
sions?” This introduces a moral 
aspect in the widest sense. Ad- 
vertising is, in fact, a responsi- 
bility and should be exercised as 
such. It is as important as any 
other profession, including that of 
the preacher. It is a service to 
one’s fellow men. Human ser- 
vice may be as Varied in type as 
are men's gifts and skills. To 
ste one’s daily duties as a 
ministry helps to relieve much 
work of its seeming purposeless- 
ness and drudgery, and to endow 
it with meaning and significance, 
which in itself must exercise a 
transforming influence both on 
the task and on the whole of life’s 
activities “Who sweeps the 
room as for thy Laws, makes that 
and the gistion © fine.” 


* 

Advertising is an essentia] ele- 
ment in the make-up of modern 
life. We need to be made aware 
of new commodities, to be 
reminded of established ameni 
ties, and to find what manufacture 
provides for the special needs we 
have from time to time 

What. then, does the average 
man desire from the advertiser? 
Obviously, true information 
comes first, and it is well to 
realise that the public is not per- 
petually gullible. Phoney stuff 


may bring quick returns but 
truth pays long-term dividends. 
Beauty is also much appreciated, 
especially in drab environments. 
I was fascinated recently by an 
inspection of a colour-printing 
factory. The care, accuracy and 
artistry of poster production 
made me wonder why there is no 
National Gallery of the best of 
these works of the advertiser's art. 
Then, pray, let us have the sali 
of humour to savour our days. 
Heaven knows we have a use for 
tha: admirable public servant, 
Nicholas Ridiculous. 
In the University of Cam- 
bridge, a Theological student at 
the beginning of this century 
made a public tirade against the 
growing custom of ministers of 
religion wearing distinctive suits 
and hats of sombre hue and 
collars turned back to front. A 
few days later a poster was 
plastered around the town show- 
ing this earnest young man clad 
precisely in the terms of his 
speech which were quoted in a 
caption at the foot o' “T will 
never wear clothes!—to be dif- 
ferent from everybody else.” 
That poster will never die. 


a Merry Rapmond 
to all my clients 
in Swanmouth 


Pooleage & Bourne 


This is how Raymond, the Mayfair 

hairdresser, mixed pleasure- with 

business and wished seasonal greet- 

ings to his clients in the Bourne- 

mouth area. Agents who placed the 

advertisement in local newspapers 
are Wilfrid Tisbury & Co. 


Reci 


Novel touch by Deighton Wilkes 
& Company, the creative advertising 
photographers of Baker Street, was 
the sending of Christmas cards with 
seasonable recipes. 

Double twist was the fact that the 
company are lodged in what was 
once Prime Minister William Pitt's 
house, and their studio was his 
kitchen. 

D nag What’ inquisitive are now 
asking “ t's cooking in Pitt's 
kitchen?" ’ 
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Particularly 


THE CITIZEN 


GLOUCESTER ( Evening) 


GLOUCESTER JOURNAL 


APERS GROUP LTD. 
CARMELITE HOUSE - LONDON - E.C.4 Teleptone: CEN. 6000 


ADVERTISER'S WEEKLY 


1 
For less than 32d s per inch 
per 1,000 copies sold 


The 
MAalsall Observer 


provides a perfect medium for 


TEST CAMPAIGNS 


with “‘ Saturation ’’ Coverage of the compact 
Walsall Area, high readership response, 
and along “‘life’’ in the home. 


TOTAL NETT SALES (Jan.-June, 1962) 


43,495 00 


Full details of rates and special positions available from 
8. F. RICHARDS, P MOON, 
Advertisement Manager, 134, Fleet Street 
Observer Butidings, London. 
Walsall 2137. Central 3913 


A.B.C, 23,213 


The 
Largest circulation 


CANINE MAGAZINE 
' THE 


DOGS’ BULLETIN 


48,000 of, these display units were produced by automatic 
screen process printing, with ten variations of Ht ps terme ol 
and colour. Carrying dummy cartons they fold 

flat for packing. 


Another job well done by . .°. 


décor ADVERTISING 


* TELEPHONE 26817 . 20460 


= , 
| Decemmer 25, 1952 643 
: i. . 
. i. ai 
Ss ye 
> OVA ! 
F (Weekly) Bs 
o R. H. Penney, Advertisement Director, i 
‘ rll : 
‘ - a oo ie : en lis s i ‘ 
P| | —CAPSTAN rN a : 
. co Onbaisy 3) STAR 
‘ se / y see . 
: : Witigs g y eS 4 

: ee SOLD FLAKE i fa. 
. ,,... = 

__—s:—«sV a ee 

aie 
231 Strand, W.C.2 pe) 
Te: CITy 5906 

| 3 24 GLOUCESTER STREET, BRISTOL 2 


ADVERTISER'S WEEKLY 


D.P.S.P.A. award prizes to displays .. . 


was attained this year in the 


omitted only because 


r merits could not be shown 


1 black-and-white 


Provincial firms did 


HOLSTIUS CUP 


best display 
entered went to Apex 
Studio (London) Ltd 
Fly to the 

Clifford 
(Displays) 
Ltd. took second prize 
with the 1.C1. display 


(Runner-up 


RIESTLEYS are proud to announce that they have won 
the following awards in the Display Producers and 
Screen Printers Association 1952 National Competitions. 


Ye THE RIDOUT CUP for the best Screen Process Print. 
THE DANE TROPHY for the best Mechanised Screen Process Print. 


THE TRELEAVEN CUP for the best non-mechanised Screen Process Print. 


PRIESTLEYS of Gloucester 


COMMERCIAL ROAD, GLOUCESTER. Telephone 22281-4 


9 BUCKINGHAM STREET, W.C.2. 
MINGHAM 


Telephone TRAfalgar 4277-8 


HRESTEBR - CARDIFF 


for the fourth time 


Ridout Cup 
winner 


The best example of screen 


was awarded not only the 


award for screen printing, 
but also the Dane Trophy 


mechanised screen process 
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QB -A- puR-Dup 


(Taree MEM 'Y A ryp) 


ote Ee Se 


COMMENDED DISPLAYS 


Mather & Crowther's unit 
for Schwop, produced by 
Display Craft Ltd. was 
one of two counter displays 


< 
Sad he 


commended by the judges Double Diamond's “city 


man,” 12 in. high, made in 
rubber composition ar 
mounted on a wooden base 


s e-« and by Harris & Sheldon Ltd., 


was also commended. 


exhibition stands 


Why the Nursery Rhyme 
and why the Model Maker? 


| . . . Well! to attract your 
| attention and inform you 
that H. &S. are now making 
| display figures and display 
units in RUBBER. 


By years of research we 


have produced a mix that 


The British Ropes will stand rough treatment, 
stand at the 1952 
B.1.F constructed 
by City Display 
Organisation — was 
adjudged the best 
exhibition stand. 


whether in the Tropics or 
at the North Pole .. . and 


yet is inexpensive and 
washable. May we tell you 
all about it? 


Runner-up in the 
exhibition section 
was Leon Good- 
man Displays with 
the stand for 
Hercules at the 
Cycle Show 


™ Harris & Sheldon Ltd 


46 Great Marlborough Street, London, W.1. Tel.: GERrard 8955 
and at WOODGATE, LOUGHBOROUGH, LEICS Tel.: Loughborough 349! 
also at Birmingham, Manchester and Glasgow. 
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A New, Ouick SERVICE Heard that song before! 


Review of Packaging, 
by Ronald Vickers 


Two essentials to 
features of business 


below—Terminus 2691 
aftention 


“ALL-IN" 
the Strand « 


Many concerns find 


every wer 
are (1) Rapid reliable service and (2 
upon which | lx 
built wp customer-wtiafaction 


f Mukilith and Rotaprint Machines 
consistent tagh quality. Both are 
Suand Lithographic Co. have 
You are invited to contact the address 
you will receive courteous and immediate 


SERVICE 
moprchensive service invaluabic 


Sumply supply the basic data then the Company handles the job from 
idea w finished plate ready for your machine 


THE STRAND LITHOGRAPHIC CO. LTD. 


157 FARRINGDON AD., LONDON, E.C.!. 


SILK SCREEN 
ARTS LIMITED 
Offices ~* Studios - Works 
97 SHIRLEY ROAD, CROYDON 
Telephone | ADDiscombe 3/47 8 ; 7246 


D.P. & S.P.A. 
Competitions & Awards 


We are privileged and proud to 
announce our successes this year. 


ist 2nd 3rd 


Ist International Screen Printer 
and Display Producers’ Award. 


2nd The ‘Dane Trophy”. 
3rd The “Ridout Cup”: 
Experience and Craftsmen 


are at your service. 


DASPLAN 
SUK SCREEN 


SSOCIATED 


RTCRAFTS idl 
PUENDER PLACE CAMDEN TOMA an 
fasren 


CORONATION 
ENQUIRIES 
INVITED 


44/0-7 


STM, 
c EDFORD STREET 


Telephone Terminus 169! (4 lines) 
—"Kathbone) 14) 


ANCHESTER 3 
W.C2 


Z 


| 
| 


SCREEN 
PRINTERS 


Specialising in 


BANNERS 


FOR ALL TRADES 


consult 


Kandor 


19 CONDUIT ST. 
LONDON, W.1 
Telephone Mavfair 0033/4 

Ys STO A RN 


“AMON RAE A RAR PIG He 
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LANNED 
PACKAGING 


WILLIAM W. CLELAND LTD. 
PRINTERS AND BOXMAKERS 


STAPLE HOUSE, CHANCERY LANE | 


LONDON, WCQ HOLborn 252! 


SILK SCREEN 
PRINTING 
DS YEARS EXPERIENCE 

AT YOUR SERVICE 


CLARKE BROS 
16 THE GREEN, TWICKENHAM 
Phone: POPESGROVE S02! 


hme ahed nearty 00 meow 


| 
| 
| 
| 
| 


if byrne startling wash powder 
packages which took the 
British housewife by storm a 
year or two back have set the 


| tradition for all new packs. 


This includes Daz, 

But if you go on sounding 
bugles long enough the time 
comes when the public accepts 
the noise as mere background 
music and carries on as though 
it did not exist 

Another, perhaps more serious, 
disadvantage is that quite a lot 
of women may become confused 
between the different brands— 
they all have short names, they 
are all for washing and they are 
all in packs having, superficially, 
the same style 

Within the limits imposed by 
convention Lonsdale Hands 
Associates have produced a 
design which conveys graphically 
what is presumably the Daz sell- 
ing theme. ‘Boils whites 
whitest of all. 

Funny thing, I seem to have 
heard those words before some- 
where. 

* * * 


TTVHE first time I bought a set 

of records—it cost well over 
two pounds—I was amazed. The 
shop assistant handed me _ the 
easily damaged bundle with no 
other packaging than the thin 
paper envelopes which enclosed 
each record 

As for branding or sales appeal 

there was none. 

In contrast the new long-play- 
ing records marketed under 
H.M.V., Columbia and M.G.M. 
trademarks by E.M.1. are care- 
fully and attractively protected by 
stiff cardboard packs bearing dis- 
tinctive designs. The dominant 
colour for each design is the 
same as that used for the record 
label—yellow for M.G.M., blue 
for Columbia and red for H.M.V 
The designs themselves reflect the 


the latest. 


| character of the different brands. 


1 particularly like in the 


| Front design of the 


case for H.M.V.'s 


new long-playing 
records. 


H.M.V. design the bold use of 
the trademark as a central fea- 
ture. A full-colour picture of the 
famous dog listening to his 
master's voice measures about six 
inches by four; most trademarks 
do not measure even a tenth of 
the size and hardly anyone except 
the manufacturer knows what 
they are supposed to portray or 
even notices their existence 

The background surrounding 
the H.M.V. picture is lusciously 
reproduced in scarlet and gold, 
and a coat of arms on each side 
adds to the regal effect. Not 
nearly so rich looking as the 
H.M.V. pack but just as effective 
for its pu a is the Columbia 
design in blue-grey and black. 
It gives the nite impression 
that the record it encloses con- 
tains beautiful music superbly 
played and recorded. 

Modernity is the keynote of 
the M.G.M._ design. Printed 
boldly in yellow and black it is 
well sui to the mood of the 
customer who likes his music hot. 

. * * 


OOD packs, like good ad 

vertising themes, create them- 
selves. This is the lesson to be 
learned from the = successful 
launching of Dunhill! cigarettes 
this autumn (see case history. 
November 27 issue, page 491). 
The Dunhill colour scheme and 
the Dunhill white spot were essen- 
tial ingredients from the word go 
They provided the basic materia! 
on which the artist could build a 
successful pack. 

1 gather that special tribute is 
due to Jack Spence, whose experi- 
ence and taste contributed a great 
deal to the design of packaging 
and show material. 

* * 7 


ORDON & Gotch Advertis- 

ing tell me that they are 
advertising agents for Nycol, but 
that the pack reviewed last month 
was designed by Scott Ashford 
Associated Ltd. 
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Mc-Cann-FE ric kson’ s European advisory committee on advertising plans met 


at the company's London apg ts lee fon 


of the German organisation; 
and C 


right are Max Pauli, manager 
eachie, London chairman; 


manager a _- Sy office. Plans to help British 
manufacturers with their export marketing and advertising 


were 


the chief topics on the agenda. 


Appointment | Bureau 


directors 

William C. Thielé (Yardicy & Co. 
Ltd.) and Habert A. (w. S. 
Crawford, Lid.) have been appointed 
to the board of directors of the 
Advertising Appointment Bureau. 
They will represent the Advertisin 
Association and the Institute o 
Incorporated Practitioners in Adver- 
tising + poe 
* 


* 

Miss Peggy Fifield (Mrs. Fair- 
head) is retiring from Max Ritson 
& Partners Lid. She joined Ritson’s 
in 1939 at the age of 16. After war 
service in the W.A.A.F., she was 
appointed space buyer in 1946, Her 
place is being taken by Frederick J. 
Pothill. 


Mark * Onin, head of siogiing 
and publicity, J. Lyons & Co., is 
flying to New York early in the 


New Year for a four weeks’ holi- 
day. He will be accompanied by his 
wife June editor of 


Airlines magazine. 
* aa 

E. L. Richardson, press officer, 
has been promoted head of the 
press and information department 
of the Ford Motor Company Ltd. 
He will continue to maintain liaison 
with editors and correspondents as 
J the past, assisted by A. 


heelthouse. 

J. Deeley, formerly editor of the 
magazine Farm, has nN appointed 
to specialise on the tractor and 
implement business, as head of the 


tractor and implement press and 
information department. 
* * * 


Among recent nominations to 
membership of the British Sales 
Promotion Association are: C. A. 
J . Colman, Prentis & Varley 
Ltd.; Alan A. Martin, British Euro- 

n Airways; W. F.P.& 

Lid.; P. H. M. ba Carreras 
Lid: 'B. HL Annett, a. 
Audiences Ltd.; and Cyril H. 
Venn, Rego Clothiers Ltd. 


— * 
L. Callow, display and exhibition 
designer, has joined J. W. Artists 


Ltd. He was previously with 
Beverley Pick & Associates. 


Auger & Turner Group Ltd. recently 
gave @ press showing of a film of 


this year's Zagreb International 
Fair which they represent in this 
country. At the show were 

Aoger (standing), director of Auger 
& Turner, and (left to right) Wittam 
Kern, managing director of the 
Autur Display Organisation, Ronald 
Empson, chairman of Auger & 
Turner Group Lid., and Mikovil 
Kapetonic, Yugoslav commercial 


attache here 
* * * 
Gerald L. E. Spier, sales man- 


ager of the Destrol organisation and 
son of Eugen Spier, the head of 
the company, has been elected to 
the board of Destro! Manufacturing 
Ltd. on his 24th birthday. 


OBITUARY 
A. E. R. 


Alec E. R. Logan, for nearly six 
years London advertising representa- 
tive of The Gas Journal, Gas Ser- 
vice and other Walter King publica- 
tions, has died. He was 61. 

He came to Fleet Street in 1907, 
and until the first world war worked 
with S. H. Benson Lid. and with 
Willing & Co., Lid. After the war 
he worked for Illustrated News- 
papers Ltd., and from February 1941 
to the end of 1945 —— The 
Times and its su before 
joining Waiter King Ltd. in Febru- 
ary 1 
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KNIGHT 


MOVES 
AGAIN 


For the second time within 24 years we 
find it necessary to move into larger 


ARTHUR 


premises due to expanding business. 


FROM DECEMBER 29th 1952 


KNIGHT 


COMPANY LIMITED 
will be found at 


I, WARDOUR ST. 


PICCADILLY 
(Telephone : 


CIRCUS, W.I 


GERrard 1946/7/8) ve 


CORONATION 
YEAR 
1953 


With an extensive coverage 
of prosperous industrial and 
agricultural areas of Beds, 
Herts and Bucks, the Home 
Counties Newspapers Group 
of eleven individual local 
newspapers is an obvious 
choice of the astute adver- 
tiser who seeks coverage, 
service and value. 

When planning your 1953 
campaign remember the 


HOME COUNTIES 
WEWSPAPERS GROUP 


ca 45 /- 


ABC. NET SALES 
126,765 


gag A 
WILL KITCHEN, Jr. L 
at tenthane £.c4 i. 
Head Office LUTON Phone 5050 
Advertisement Manager Cloude W. Gilder 


Est. 1908 


Phone: Hol. 8641/2 


87/93 LAMBS CONDUIT ST., W.C.1 
Directors : 

P. Millward, F. Halls 
House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing. 
Folding, Enclosing, etc. Sandwich 
Boardmen. Street Paper selling 


PADDINGTON 


ADVERTISING 
COMPANY 


KING-GANTEAUME PRODUCTIONS Lic 
STRIP CARTOON 


SPECIALISTS 


Advertising - Editorial 
| Comic Books * Periodicals» Novelties 


2 NOTTINGHAM ST.,W.1 WElbeck 3943 
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J. C REEVES 
IS KING OF 
SUPPLEMENTS 


A li2-eace Coronation Preview 
Supplement is the magnificent fare- 
well effort of 4. C. Reeves, advertis- 
ng and British business manager of 
the Continental Daily Mail, who now 
hecomes advertisement manager of 
he Daily Graphic (o be retitled 
Daily Sketch in a few days’ time) 
fhe Supplement will appear on the 
last day of this year I obtained 
in advance view of the cover and 
believe me, it is a honey--a superb 
olour picture of the Queen under 
in iuminated-leticring heading and 


nm a decorative surround of Com 
nonwealth coats-of-arms 
This issue will be an even better 


flort than his 64-page Festival of 
Britain Supplement and his 80-page 
for the Queen's Birthday 

Although Mr. Reeves is only % 
he has had plenty of good hard 
xpericnce--as representative on the 
Overseas Daily Mail and the Even 
ing News, and assistant advertise 
nent manager of the Evening News 
ind the Daily Mail, before tackling 
he Continental Daily Mail with such 
onspicuous success for the past 


hree year He yecently returned 
from a brief visit to New York 
Washington, Chicago, and Toronto 
study:ng newspaper and advertising 


nethods. He looks forward eagerly 
o his new job--and backward with 

ititude to his staff on the Con- 
nental Daily Mail, whom he can 


ot prawe too highly 

Mr. Reeves had seven years in the 
Army and went right through from 
Normandy to Berlin He is mar 


d, has two daughters, lives at 
Woldingham, near Oxted 


W. G. Sharp (of the Maidstone out 


fting firm) shows Uarold Sharp 
(left) the first tie produced by his 
company .as an advertising novelty 


jor Edward Sharp & Sons Lid., the 
roflee manufacturers 


Publicity in 
reverse 
d the recent sales conference 
of Edward Sharp & Sons, the Maid 
stone toffee manufacturers, it was 
noticed that Harold and Rayner 
Sharp were wearing tics of unusual 
Members of the sales staff 
were soon racking their brains in an 
endeavour to place the regiment of 


club that had apparently gained two 
new members, but i took an an 
nouncement by Rayner Sharp to 
solve the mystery The design on 


ADVERTISING MANAGER'S CORNER 


Crackers? 


Have you got the Christmas spirit, dear Adver- 


tising Manager? 


Are you going crackers? Is 


the good old seasonable scramble sending vou 


nuts and driving you up the traditional tree? 


Well, before your goose is completely cooked 


why not get around to talking turkey with 


Harris? 


You've left it a littl late for them to 


slip a bright idea into your stocking, but you'll 


be just in time to ensure yourself a happy 


and carefree New Year. 


distinctive 


showeards, clever 


cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29.30 KINGLY STREET, LONDON, W.I 
Tel REG 3295-6 


the ties incorporates the name of 
“Sharps” set in a panel, and the 
remaining part of the slogan “the 
Word for Toffee” written in flowing 
script. The whole of this design is 
reversed, with the result that the 
slogan is seen in the mirror while 
the tic is being tied 

Harold Sharp developed the idea 
in conjunction with Ray Sharp (of 

G. Sharp & Sons, Maidstone 
outfitters). 

The ties have been produced 
primarily for publicity in dollar 
markets, but the entire Sharp's sales 
staff received one each 

a. * * 


Crinolines and powdered wigs were 
the order of the day at an 18th 
Century Ball at the Savoy. Sohn 
Metcalf, managing director of Voice 
& Vision Lid., was among those 
who set the pace for elegance. With 
him in the picture is Miss Sheila 


Branagan lt was all in aid of 
charity 
* * * 


ON « number of occasions I have 
referred to the excellent publicity 
work for the Church of England 
performed by Claude Simmonds, 
managing director of the Winter 
Thomas Co., Ltd., and their asso- 
cite company, Editorial Services 
Lid. Now, I see, he is going to bring 
the same energy and flair to political 
publicity 

He has just been appointed chair- 
man of the newly formed Conserva- 
uve political education committee for 
the Saffron Waldon Division. The 
committce’s aim is to consolidate 
the enthusiasm of Conservative sup- 
porters and to stimulate fresh sup- 
port from “middle-of-the-roaders.” 

Mr. Simmonds was a member of 
the Publicity Commission set up by 
the Archbishop of Canterbury, and 
has been on the Church Information 
Board since its inception, for the 
last year acting as chairman of the 
executive committee 


* * * 
A GRACEFUL gesture which 


other agents would probably like to 
see emulated has benefited W. A. 
Wilford, a director of D. J. Keymer 
& Co., Lid. For booking, on behalf 
of Henley Cables, the 100th page 
in the Jubilee issue of The Director 
to be published next April, he 
received 100 cigarettes from David 
Dreebin, its advertisement director 


December 25, 195? 


Design for Rhodes 
exhibition 


ADDED to the many other com- 
mitments of Misha Black, director 
of Design Research Unit, is the 
design of the United Kingdom 
Pavilion at the Rhodes Centenary 
Exhibition to be held at Bulawayo 
next June His associate architect 
will be his colleague Alexander 
Gibson, who worked with him in 
designing the Regatte Restaurant at 
South Bank. 

Mr. Black is a busy man these 
days. He is designing an exhibit for 
Unesco and other bodics at the 
“Conquest of the Desert” exhibition 
to be held in Jerusalem next July; 
is designing the Coronation decora- 
tions for St. James's Street; is re 
modelling the interior of Peter 
Robinson's store at Oxford Circus: 
iS acting as industrial design con- 
sultant to B.O.A.C. for their central 
maintenance base at London Air- 
port; and, together with his partner 
Milaer Gray, is designing a new 
solid fuel cooker and a chain of 
self-service stores. He is also work- 
ing with Sir Hugh Casson on the 
interior design of the new Time and 
Life Building to be opened in Bond 
Street in February. 

+ * * 


MEMBERS of the old Cursitor 
Street club, whose Christmas 
luncheon I so much enjoyed last 
week, may be interested in the fol 
lowing explanation of the origin of 
the name Cursitor. 1 am indebted 
for « to Frederick H. Radford, of 
Presservices Lid., who have just 
moved to new offices there. 

He told me: “One source says it 
comes from the office of the cursitor 
who makes out and issues writs in 
the name of the Court of Chancery 
founded by Sir Nicholas Bacon 
Lord Keeper of the Great Seal of 
England, tather of the famous Lord 
Bacon. Another opinion is that 
cursitor is a corruption of chorister, 
which most of the Chancery’s 
officers and ministry then were.” 

* 7 * 


CHRISTMAS cards and greetings 
have been piling up on my desk 
All of them are nice to receive, and 
some of them original and entertain- 
ing as well 

One of the very wittiest is a 
booklet which Alan Hess, Austin 
Motors’ P.R.O., encloses in his 
greetings card. Heaven knows from 
where, but he has collected about 
a couple of dozen drawings, very 
Victorian in style and mostly stuffy, 
sentimental or dramatic, which, in 
conjunction with “cod” captions, 
provide a derisive comment on the 
noble quahities of selflessness, 
integrity, understanding and bon- 
homie which your good P.R.O. is 
supposed to possess. The booklet 
ts one long chuckle. 


Contact 


WEEKS WISECRACK 


~“ 


“Oh, no! Mr. Cruft...1 
don’t think we could enter 
the Alsatian Revellers for 
your show.” 
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We Hear— 


THAT the Pictorial adver- 
tisement department's Christmas 
card took the form of a “cut-out’ 
Christmas bearing the photo- 
graphs of F. P. Debenham, R. 
Allard, F. H. Ayre, B. Leahy, A. E. 
Higgs, ond F. Buckham. 
* * 
THAT ciliate at St. Andrew's 
University, Glasgow, are investigat- 
ing the possibility of launching a 
newspaper for the university They 
are contacting every Universily in 
the country for information on the 
financing Lot an or omen newspaper. 
* 


Sunday 


irce 


THAT c. 

artist, Aull 

the Willerby 

Fellowship on 
* 


R. G. Simmons. chicf 
Daily Mail, addressed 
and Kirkella Men's 


commercial art. 
* * 


THAT Gee Advertising Lid. are 
sending miniature imitation Chrisi- 
mas trees with their Christmas grect- 
ings. 

* . 
THAT the North Londo Trades 
Exhibition will be held at Alexandra 
Palace next year—the first to be held 
for 14 years. 

* * 
THAT Sven O. Blomquist has 
joined the board of Wahl Asmussen 
A.B.. Stockholm, as marketing 
director 

* + 
THAT the Council of Industrial 
Design's Coronation Souvenirs Com- 
mittee has so far approved $57 out 
of 1,376 designs submitied and has 
given provisional approval to 84 
others. 

* * * 

THAT one of the season's most 
topical Christmas cards is that from 
R. H. Penney and the advertisement 
staff of Nohelifle Newspapers, 
which embodies a photograph of 
the Queen and the Duke of Edin- 
burgh in procession throu the 
Royal Gallery at the House of I ords 
to open her first Parliament. 


THAT A. E. Henderson has 
appointed sole personal representa- 
uve for Ward-Rowbotham, the 
phoiographer. 

* * * 


THAT Philip Gotlop, the photo- 
grapher, held a Christmas party on 
Tuesday last week in the large addi- 
tional studio he has just opened at 
his Kensington premises. 

* . * 


THAT a Christmas greeting from 

C. J. Lytle (Advertising) Lid. takes 

the form of a cracker adorned 

with a rose and containing a cock- 

tail bottle. A card wishes the 

recipient “a cracker-jack Christmas.” 
* * * 


THAT L. C. Bingham, genera! sales 
manager of Venner Ltd. and Venner 
Accumulators Lid., has started a 
two-months’ tour of India and 
Pakistan 

* * * 


THAT Doris Richardson, of Nor- 
man Kark Publications, has sent 
her friends this Christmas a minia- 
ture bottle of Cognac, with verses 
expressing the hope that they will 
be inspired “to head the race to 
purchase lashings of our space 
* * * 


THAT the R.7.R.A. Magazine, the 
journal of the Radio and Television 
Retailers’ Association, has started a 
series of articles on salesmanship. 


* * * 


THAT the third National Power 
Farming Conference will be held at 
Cheltenham Town Hall on February 
10-12 under the auspices of Power 
Farmer. 

* . . 


THAT 200 employees and friends 
attended the staff party of Keliher 
Hudson & Kearns, colour printers. 
Highlight of the evening was a 
works concert party. 


Legal and Gazette 


MANCHESTER AGENTS 
VOLUNTARY LIQUIDATION 


747 18s. 11d 
was due two 
7 r™ ywn om the state 
ELeYs (ADVERTISING) 
Arcade, Dewrsgate 
advertising agents, at 
mecting of creditors 
at Manchester. Net assets were 
£5,184 16s. 2d., and. so far as the 
holders were concerned. the tota 
ency amounted to £9,267 1%. 9d 
company was prgistered 
the name of 
and in Jaowary 
changed to Eleys 
authorised capital 


Liabilities amounting to £13 
of which £11,77¢ lid 
trade ereditx 


in Marc) 

Eley 
1951. the 
(Advertising) 
was £1,000 


respectively year to 

31. 1951. the turnover amounted 

to £20,206 bur there was a net loss of 
11.09% According to the deficiency 
accoumt for the period from April 1, 
1951. to December 1942, there was 
an estimated oct low of £4,629 & Id 
to difficulties 


expenditure 
the present 
n efforts to expand 
introduction of new 

sudden 
director 
from the business for over four months 
with resultant loss of business 


Creditors passed a resolution confirm- 
maz the voluntary liquidation of the com 
pene with Arthur T. Eaves, accountant 
of Harry L. Price & Co Mos'ey 
Street, Manchester. as liquidator, w- 
acther with a commit'ce of inspection 


APPLICATION FOR DISCHARGE 
Haery Averer Suckiwwc, 72 Berkeley 
Avenue, Cranford, Hounslow. Middiescx, 
lately carrying on business with another 
as Bacmag Advertising Co., at 401 Ulster 
Chambers, 168 Regent Street, London 
Wo. advertising agent Applcation for 
discharge January 20 at —™ 74 
Buildings, Carcy Street, London, W.C 


WILLS 


Cossas, of 1 West Park. 
Harrogate, inventor of the Cossar printing 
t 2 gross, £4,856 net 
CHARLES ALBERT agen of § ae 
Qlose, Rochda gencral manage 
of the Rochdale a left iyo 
gross, £3,555 net 


Tromas 


ADDRESS 
Sons Lid., to 6, Exchange 


wit Lia. to 113 High Ho!born 

Clifford Bloxham and Partners . to 
Lion — Red Lion Stree. WC 

(advertising 

department) to Gorst Road, Park Royal. 


N.W.10 
Nicholson & Parteers Lid. tw 
17, Stratford Place, W.! 


ADVERTISER'S WEEKLY 


The story of Aladdin is told in a fully animated Christmas Grotto at the 


Newcastle departmental store of A 
by A. & A. Displays Lid.., 


Cook Lid. Supplied and installed 


it consists of four scenes, linked by cartoon panels 


carrying the story. 


Name claim settled 


Settlement of an action between 
Benn Brothers, of Bouverie House, 
Fleet Street, and Grower Publica 
tions Lid., of Empire House, St. 
Martins-le-Grand, was announced 
in the Caancery Division. 

According to an agreed 
ment the arrangement reached 
that the magazine published by 
Benn Brothers up to November 27 
under the title of The Fruit Grower 
and on December 4 under the title 
of The Commercial Grower, shall 
continue to be published as The 
Commercial Grower. 

he magazine hitherto published 
by Grower Publications Ltd. under 
the title of The Grower will continue 
to be published as The Grower. 


| 


‘Daily Mirror’ 
entertains 


The Daily Mirror recently held a 
party at the Albion Hotel, Man- 
chester, for the news managers of 
Manchester wholesalers. Stanley 
Arrowsmith, northern circulation 
manager of the Daily Mirror, was 
in the chair 

Night news managers of London 
wholesalers have also been enter- 
tained by the Daily Mirror, Sunday 
Pictorial and Reveille for the Week- 
End group, at Ketiners Restaurant 
in Soho. W. G. Pyatt, Reveille 
circulation manager, presided at 
this function. 


Fully modelled bust and hand moulded in Hard 


Rubber Compound and mounted on base, 14” high 
Finished in full colours with a silkscreened 
card in the hand, this is a typical Pytram display— 
pleasing, eye-catching and sales-producing. 


overall. 


Send today for 
your copy of the 
illustrate Pytram 
Tt on adver- 
Using models. 


for ‘live’ publicity 


PYTRAM LIMITED, DUNBAR ROAD, — MALDEN, SURREY 
Telephone: MALDEN 3225 


i 
ae 
a 
i 
a Pe CCCiés 649 ee 
7 : Mie ¥- " 
s ’ ‘ . a “ . . ance! a 
a- 3 a 3 ane € _ ; o a 
a : mr jm j Pe. a g 
A “ i» te é Cae f a 
* f i a} r . Ge eee 
, » iy t . - + > 7 
F aa 7 a py 4 i 
& fe <=“ : os 
| hk. ah a) ; 
P oo + ee, ie 
} - 7. °° 
.: i i a 
u bar, eS, 4 _ oe _= i iy, 
* 
ie a 
‘ PC 
Fi ——— — —— 
‘| _ il tae 
a I: 
4 } 7 
i Va 
| 
ed 
f Se. 
a ee 
Po ‘_ 
? a — PSS : 
Es Hf] 
ba 
pe - 
Be J : . tt 
oe hi 
im = RE x | = sr a 
ROOK HE eee 
es a 4 
e . *_ 
nish AMR ‘ ¥ 
| ea 
4 f e 
oe 
a ; 
Trading ‘figures disclosed that for the 
eee AeA pe Pe po 
net profit of £14, and in the following | 
tw ars) furth net fits { £15 
Biflies and | 
a L 
B ET . 


~ 


Se np Nah EN 


ADVERTISER'S WEEKLY 


ROOSTER 
PUBLICITY LTD. 


MITCHELL 
ENGINEERING LTD. 


(Food Machinery Division) 

to tell food manufacturers and can- 
ners about the JONES-MITCHELL 
Patented Hydro-System Process Pea 
and Bean Canning Equipment. These 
units can be fitted into any existing 
layouts and form complete canning 
lines, saving considerable space. 


FOOD MANUFACTURE 


Stratford House, Eden Street 
London, N.W.1 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


= 


a new world 
the stence 
vreatment in 


a, 
“ye 


| fh ane ag 
Aindustry of 

chemical 
the production end usage of 


an C 


FIBRES 
thetic 


Netural and Syn- 
giving cach month a 
of the latest technical 
developments all over the 
world in materials, machinery 
research chemical applica- 
tions, methods of laboratory, 
factory and mill practice. 


FIBRES 


NATURAL SYNTHETEC 


is another publication of the 


ONARD'HILIL 
CHNICAL GROUP 


MANUFACTURING CHEMIST 
FIBRES (NATURAL AND SYNTHETIC) | 
PAINT MANUPACTURE 
woRELp CRors -aTOMICS 
FOOD MANUFACTURE 
POTTERY AND GLASS 
SUTLDING DTOEST 
MUCK SHIFTER 
erreoreuM 
CHEMICAL AND PROCESS 
ENGTNER RING 


All published at 


review 


ANDY 


Specimen copies on request j 
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Current Advertising 


Travel agents’ ad. spending up for 
Coronation Year campaigns 


Leading travel agencies will launch their Coronation Year adver- 
appropriations. 


tising at home on January |. 
The Polytechnic Touring Asmso- 
ciation Ltd. will spend their biggest 
ever sum on advertising. “In 1952 
we did record trade, despite currency 
fesiniclions > heavier advertis- 
ing follows on the expansion of 
business,” explained A. E. Kirkham, 
head of Poly publicity. 
Spearhead of the campa 
be « half-page in the Daily Express 
on January | Large spaces will 
follow in other national daily news- 
papers; Radio Times and other 
national weekly magazines will 
used during January, February 


nm will 


will also help their agents 
throughout the country to plan loca! 
press schemes. Window displays are 
being organised and 500 film shows 
are expected to be staged in pro- 
vincial towns, at local association 
meetings, Women's Institute's, and 
clubs 
Two slogans have been selected: 
“Poly Tours make your currency 
go further,” and “Only Poly can 
offer these luxury holidays.” 


Million magazines 


Close on a million copies of Poly 
Holiday News, a 4-page illustrated 
magazine, designed and produced 
this year by Mr. Kirkham, will be 
distributed to all parts of Great 
Britain 

F. C. Pritchard, Wood & Partners 
Lid. handle the advertising. 

More money is also being spent 
on advertising this yéar by Thomas 
Cook & Son Ltd., who are mainly 
using newspapers for their 1953 
Holidays Abroad advertising. This 
starts with a 15) im. across six 
columns space in the Daily Mail. 
The main object of the campaign is 
to ensure as wide a distribution as 
possible for their new 32-page colour 
gravure magazine Holidaymaking. 


Simultaneous start 


Another campaign will be 
launched simultaneously for Cook's 
continental motor coach tours, 
while motor coach tours in Britain 
will again be widely advertised 

Prestatyn Holiday Camp, which 
is owned by British Holiday Estates 
Lid.. a subsidiary of Cook's, will 
be the subject of a press advertising 
campaign 

Cook's will again be advertising 
the “All-In” holidays in Scotland, 
which are sponsored by the Creative 
Tourist Agents’ Conference in con- 
junction with British Railways 
Provincial newspapers will be widely 
used for this campaign. 

Cook's place their 
direct 

National Sunday newspapers will 
figure hieh up on the Frames Tour 
advert: schedule. Also being 
used will be national daily news- 
pam mi Double Royal posters 
Local advertising is being planned 
through branch offices in the pro- 
vinces Press advertising will ap- 
pear during January and February. 
. Vernon & § I handle 
Frames advertising. 

The Westminster Touring Asso- 
ciation Ltd. have appointed new 
agents for their 1953 campaign 
C. P. Wakefield Ltd. will handle 
national press advertising. 


advertising 


sing 


Trend is towards bigger 


Butlin’s will launch their annual 
| campaign early in January, concen- 
| trating on spaces in holiday features 
im national and provincial news- 
papers and periodicals. Colour 
insets are planned for national 
women’s and general interest maga- 
zines during February and March 
and there will also be full pages. 
some in colour, in other national 
magazines during this period. 
Heavy display advertising in pro- 
vincial newspapers will be concen- 
trated in the Midlands and the 
North. This area, which produces a 
large proportion of Butlin campers, 
will also be used for transport and 
screen advertising. CC. ytle 
(Advertising) 


agents. 


Pe 5 
Butlin’s 
* * 
Perms for men 


Considerable editorial publicity in 
national newspapers and a spot in 
a Paramount newsreel, shown in 
1,000 cinemas, has been accorded a 
permanent waving machine for men 
which has been introduced by Calli- 
nan Giles & Co. Ltd. 

The machine is called the “Club- 
man” and Samson Clark & Co. 
Ltd. are handling the publicity. 

W. E. Rigler, general manager of 


For the first time since its inception 

in 1925 Greater London's Greater 

— will, in the New Year, carry 
Barker 


are 


Callinan Giles, believes they are 
paving the way for a new fashion 
for men. “I estimate that ten per 
cent of men will ultimately become 
potential clients for permanent wav- 
ing. At the moment we are doing 
the market research, but when we 
do start advertising we will do it in 
a big way,” said 


Decemper 25, 1952 


Macleans launch 
toothpaste with 
Chlorophyll 


A new toothpaste is being 
launched by Macleans in the 
New Year—Macleans Peroxide 
toothpaste with Chlorophyll. 
Trade press advertising starts in 
January and broadsheets will be 
sent to dealers. Large space press 
advertising in national dailies. 
Sundays and weekly magazines 
will follow. §, H. Ltd. 


are the agents. 


‘Lift gas sales 
promotion ban’ 


The urgent need for the lifting 
of the ban on sales development 
in the gas industry was empha- 
sised by Miss Lovell Burge 8s, the 
Gas Council's lectures o r, in 
a talk to the British Sales Pro- 
motion Association. 

“Whatever the state of our 
national coal resources, it will be 
a sad day for the customer if he 
is directed as to what fuel he 
should use,” she said. 

Unfortunately, the fuel 
power industries were, at the 
moment, under a definite ban on 
publicity for promotional purposes. 
Other restrictions, ‘not confined 
to the fuel industries, included 
purchase tax on all appliances 
other than cookers and wash 
boilers. and the new hire purchase 
law, which was seriously affecting 
the sale of some appliances. Gas 
manufacturers, and especially the 
manufacturers of water heating 
appliances, were being badly hit 
by these restrictions. 


and 


Advertising for Cherry Lid., 
makers of coats, suits and skirts, is 
now being placed direct. 


Westminster Touring 
C. P. Wakefield Ltd. 
NEW ACCOUNTS: 


Telecast Services Lid. 
press), Frederick 


in engineering, 


NEW CAMPAIGNS: 


& Partners Ltd.) national 


Sundays, 
Tours Lad. (C. 
days, and provincials: 


Clark & Co., Ltd. 


e AT A GLANCE 6 


ACCOUNTS MOVING: 
Association Ltd. (national press) to 


for > P. Wakefield Ltd. (suburban 


Tibbenham I 
tions, for Saward Baker & Co., et Screw 
Co., Ltd. for Broadway Adveriiaing Service Ltd. (colour ads. 
industria] and technical press). 


Polytechnic Touring Association Ltd, (F.C. Pritchard, Wood 
dailies and magazines starting 
January 1; Thos. Cook & Son Ltd. (direct) national dailies and 
provincia! magazines, ‘Frames’ 
Vernon & Sons Ltd.) national dailies and Sun- 
Butlin’s Ltd. (C. J. Lytle (Advertising) 
Ltd.) national dailies and Sundays, colour insets and full pages 
in national magazines, transport advertising and films 


ACCOUNTS RELINQUISHED: 
Newton Victor Ltd., makers of X-Ray equipment, by Samson 


aon ~ furniture reproduc- 
Umbrako ‘ 


starting January 1; 
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Six important facts 
about SCREEN ADVERTISING 


In the average week almost half the population of Great Britain goes 
to the cinema at least once. 


Almost 90", of all cinemas include advertising in their programmes. 
A weekly adult audience of 13,000,000 is available to advertisers. 


The cinema draws its patrons from every section of the community — 
young and old, working class and middle class, housewives and women 
going out to work. 


Seasonal variation in attendance is almost negligible. 


Almost 96°, of the visits made to cinemas were made by people 
entering the cinema before 8 p.m. 


lll 
i" 

These and many other interesting facts about the cinema and its audience 
have been published in a book entitled “The Audience for Screen Advertis- 
ing’. It is based on figures drawn from the Board of Trade Quarterly Reports 
and on the findings of a serics of monthly surveys cerried out on behalf of 
Theatre Publicity by Research Services Ltd. The techniques employed have 
been approved by an Advisory Committee on which both the Institute of 
Incorporated Practitioners in Advertising and the Incorporated Society of 
British Advertisers were represented. 


THEATRE PUBLICITY LTD - Serving Screen Advertisers 


HEAD OFFICES * SALES & PRODUCTION 
1240128 FINCHLEY ROAD, LONDON, N.W.3 (HAM. 4424) FILM HOUSE, WARDOUR STREET LONDON, W.1 (GER. 9292) 
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lhis is one of several display pieces 
heing used to sell Ronson lighters 
this Christmas. It was designed by 


W. M. de Majo and I. Bramberg, in | 


co-operation with Mather & 
Crowther Lid and printed by 
Wallsall Lithographic Lid 


Special edition for 
‘New Elizabethans’ 


A special “New Elizabethan 
tdition” of Collins Magazine is to 
be produced for, and distributed to 
members of a recently formed body 

illed the Company of New Eliza- 

bethans, one of whose objects is to 
combat the influence of unwhole 
mcvrnne publications on young 
eaders 

Moving spirit behind the Com 

pany is Miss Noel Streatfield, the 
suthor Ti 
hildren’s creative powers im various 
ways; to arrange lectures; and 
hrough its subsidiary organisation 
The School of Art Society, to hold 
shibitions of painting 
iyout, and school magazines, and 
give awards, money grants, and a 
ravelling scholarship 

For an annual subscription of 25s. 
i member is able to nominate a 
child up to the age of 17 to receive 


] 


each month a copy of the New | 


Flizabethan edition, which Collins 
greed to produce . 
distinct from the 
Magazine and may be given a new 
title, but it is understood that the 


sdvertisements that it contains and | 


its price Qs.) will be the same 


Covering the 
Coronation 


J. Lyons are offering Coronation | 


coverage facilities to nearly one 
hundred press, radio and newsreel 
representatives. Most of them will 
be accommodated on the roof of the 


Cumberland Hotel at Marble Arch 


A television set will be installed 
and telephones will also be avail- 
able 


Representatives of the three Lon 
don evening newspapers together 
with the three big news agencies 
have. been offered facilities at the 
Lyons tea shop in Bridge Sirect 
opposite the Houses of Parliament 


Works wonders 


When a football team flew from 
the Unit Construction Company's 
Liverpool building sites to meet a 
team from the company’s sites in 
Northern Ireland, they were met at 
Belfast airport by Gavin Starey, 
editor of the company's house 
magazine, and a photographer 

evening edition of 
Ireland's Saturday Night gave a 
report of the match and a picture 
alongside accounts of the leading 
professional matches of the day 
Each member of the teams was pre- 
sented with a copy of the paper as 
they sat down to dinner 


sports 


692 


display 
lettering 


Cut-out relief lettering, 

ready gummed, 12 types, 316°" 
LONDON INDUSTRIAL ART LTD 
33 Jubilee Place, $.W.3. Tel. FLA 6816 
ORDER DEPT 3 All Seints Road, W.// 
Tel. PARK 943! 


Exhibitions « Displays 


proposes to develop | 


The CHANGEABLE PRICE TICKET 
Specialists 


Free lance representation required in 
many areas. Write for terms to 
CAMDEN PRICE TICKETS 


lettering, | 


specially The | 
New Elizabethan edition, will be | 
ordinary Collins 


DISPLAD LTD. 


CASTLEFIELDS 
MANCHESTER 15 


BLACKFRIARS 0856 


THE CHEERFUL FIRM 


f lo7-Til QUEENSWAY, W.2 , | 


\ Phone 


BAY ewater 


2291-2 


ervice 
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Silk Sereen Services 


Process Suppliers 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Bottersec 5300 & 4886 


COOK’S 


DISPLAY PRODUCTIONS LTD 
124 Ladbroke Grove, W.10 
"Phone PARK 86524 
EXHIBITIONS - DISPLAYS - SIGNS 
FLUORESCENT SPECIALISTS 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


SHOWCARDS 
window BlLLS ~- 


POSTERS 
CUT-OUTS ek 


SILK Stren 
PRINTERS 
TO Many 


NATIONAL 


DASPLAN 
SAK SCREEN 
DESIGN 
EXWIBITION 


ADVANCE 
PUBLICITY Ue 


\A9. WARDOUR S\. 
LONDON W\ 


GERRARD 8236 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 


FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Small somple supplied on request. 


THE S.D. SYNDICATE LTD. 


Westminster Bridge House 
121 Westminster Bridge Rd. London, S.E.! 


Telephove Telegrams 
war. 7711 ESSD<ECOP 
(7 lines) ae LAMB, 

LONDON. 


Blocks & Dies 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cut-outs. Cutter crush dies for 
showcards, etc. Steel diesfor metal 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, E.C.! 
Est. over 40 years 


CLE 6474 


Process Engravers 


\ 


SCOTLAND'S FINEST DESIGNING 
AND PHOTO-ENGRAVING SERVICE 


SCOTTISH STUDIOS ~~. 


AND ENGRAVERS LTD 
' cay sr a 
Seer poe ovens +h ah 


Packing 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 


E. CHRISTIAN & CO. LTD. 
63 St. Paul’s Road, N.! 
CAN 2461 


a ’ 


FOR LETTERPRESS 
CARTONS 


§ LTD. 
MS, SON & WATT 
perens $1.,LONDON, E62 


mONarc® 7408 
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Photographers 


Photographers 


PHOTOGRAPHIC 
PRINTS 
Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 09389 


AC.K.WARE service includes 


an extensive library of 
and Monochrome picture’ 


A.C.K.WARE (Aca pases) LTD. 
26a Basinghall St. London, £.C.2 


PT repetition 1096-7 


Established 1684 


| 40, 000 HorticucturAL 
PHOTOGRAPHS 


OF ALL TYPES eee 

for ALL PURPOSES 

REGINALD A. MALBY & CO. 
Cheimstord 


4 E18 
BUCkhurst 0222 WANstead 9036 


COLOR 
PHOTOGRAPHY 


(employing new negative 
positive process) 


Prints in full color 
Quick delivery 
Phone CHAncery 3416 


COLORGRAPH 
8 Breams Buildings, E.C.4 


Q ART SERVICE 


CRAPHIC LTO 


H 
Che Rents 
i Chancery eve WE? 


COMMERCIALL ADVERTISING 
PHOTOGRAPHERS 


COLOUR PHOTOGRAPHY 
COLOUR TRANSPARENCIES 
COLOUR PRINTS 
COLOUR SEPARATION SETS 
PULITZER STUDIOS 


MATTACOL 
DISPLAY PRINTS 
py ty yt ot 
SCOTLAND 
BI nat ny NW. 
LONDON AREA 


ROBERT P. HYMERS LTD 
17 Clifford St., W.1 MAY fair 6768-9 


NORTHERN AREA 
R. DIXON, 5 Hillingdon Ra. 
Stretford, Manchester 


Longford 2647 


General Printers 


essential in good advertising 


We are 
long experienced in the production of 
GOOD PRINTING by letterpress and 
photo tho offset processes 
hein you 


PETTYsSONSI™ 


14 quern victoria ST EC4 
_CITy 2358 
meen yl AK, PRINTERIES LEEDS 


May we 


CHANCERY g73 


| packagi ng 


yy oestrous 


TLerHOnt SOLEORR OFF 


THE 
TUDOR ART AGENCY LTD. 
representing 
FREE LANCE ARTISTS 


| FURNIVAL STREET, LONDON, 
WOLborn 884) cunaeery 288 


FASHION 


ARTIST 
LADIES . . . CHILDREN . 
MARGARET JACKSON 


64 Woodhouse Lane * Leeds, 2 
Telephone ; 23554 


TRADE 
PRINTING 
LITHO 


Photo-O ffset, Multi- 
colour work, Showcard 
Prints, Posters, etc. 


LETTERPRESS 


Four Colour Process, 


F. W. WHITE & CO. 
Letterpress & Photo Litho Printers 
ALBION HOUSE, NEW NORTH ST. 
THEOBALDS RD., W.C.1. HOL. 9431 


Direct Mail 


a 


When it comes to 


DIRECT MAIL 

IT PAYS TO CONSULT US 
We handle everything from 
accurate listings specially 
compiled to your individual 
needs and covering the 
whole world if need be, to 
complete campaigns. 
Ask for detai!s of our services 

NORMAN S. GHOSH ORGANISATION 


(Dept. AWS), 26 Cumberland Street 
Stokes Croft, Bristol 2 


Signs 


MW. C ROBERTS (0, 


RUST SQ., LONDON, S.£.5. ROD 3768 
. 


SIGNS & PICTORIAL 
SPECIALISTS 


GLO-LITE SIGN CO. 
221 Pentonville Road, N.1. 
TERmious 3829 


Neon, Gay one eas Ga ene. 
Wood and metal — glass facias. 


1 — 1,000,000 aes Supplied 


(Continued on page 654) 
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Furniture 
exhibitions 


The fourth British Furniture 


Exhibition since the war, spon- 
sored by the British Furniture 
Manufacturers Federated Asso- 
ciations, is to be held at Earls 
Court, London, from February 
17 to 27, 19 Nearly 300 
manufacturers of a'! types of 
furniture and furnishings will 
exhibit in an area of 214,000 
square fect. 


Almost immediately preceding 
the London show there is to be 
a British Furniture Exhibition at 
the City Hall, Manchester QJan- 
vary 13 to 22), where manufac- 
turers not exhibiting at Earls 
Court will show their products to 
the North of England. 

Andrew Reid and Joan Cutting 
have been appointed press 
officers. 


Free gift schemes 
attacked 


S. H. Jones, past-president of 
Edinburgh branch of the Incor- 
porated Sales Managers’ Asso- 


| ciation, attacked the use of free 


gift schemes to sell goods, at the 
annua! dinner of the branch. 

Mr. Jones, who was replying to 
the toast of the Association, said 
1.S.M.A. stood for an ethical 
and decent method of selling. One 
of the things they had to force 
home was the necessity of a 
decent conduct of selling. Com- 
petition, in the old days, existed 
very largely on free gift schemes. 
This was rising again, almost in- 
evitably, and he submitted that it 
was a bad method of selling. 


The stars sent 
their greetings 


More than a hundred guests were 
present at a party to mark the 
opening of additional premises by 
Nevin D. Hirst (Advertising) Ltd 
at Virginia Road, Leeds. 

y were entertained by Nevin 
D. Hirst and Deryck F. Hirst, 
joint managing directors, P. Mit- 
chell Peel and D. Appleton Birkett, 
directors, and by various depart- 
mental heads. 

Stars of the entertainment world, 
many of whom have worked with 
the agency on advertising tie-ups, 
semt telegrams of congratulation. 
They included Sally Ann Howes, 
Jean Carson, Peggy Evans, Reg 
Dixon, Derrick de Marney, and 
Joe Loss. 

Paper and print 
* 
production 

“Manufacturers of Wood and 
Cork; Paper and Printing” is the 
subject of the tenth volume of The 
Report on the Census of Production 
for 1949 ~=published )=lby_———s the 
Stationery Office (1s. 6d.). 
the commodities on which details 
are given of output, stocks, average 
employment and capital expenditure 
for 1949 are: timber; paper and 
board: cardboard box, carton and 
fibreboard packing cases; manufac- 
tured stationery and paper bags; 
newspaper and —— — 
and publishi inting a 
publishing, a a and 
engraving. 
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ADVERTISER'S WEEKLY 


Services & 
Supplies... 


Continued from poge 653) 


Miscellaneous 


To 
Authors 
Publishers 
Advertisers 


DORIEN LEIGH 
1LAniTEeD 
and 


WwW. F. MANSELL 


Have over 200,000 
prints in their pic- 
ture library 
Enquiries at CEN 6444 
4/7 Red Lion Court, E.CA 


“SYSTEM” Desk Diaries 


A selection of Daily Desk 
Diaries which will serve you 
faithfully every working day 
of the year. They show you 
instantly all appointments, 
record items for future atten- 
tion, remind you of jobs to be 
done and matters to 
attended to. 


Write for leaflet to: 


Shaw Publishing Co. Ltd. 
180 Fleet Street, E.C4 


Silk Screen Materials 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GRORGE HALL’S 
of course! 
GEORGE HALL (Sales) LTD. 


111 Wellington Road, South, 
Stockport. Te/. STO 3375 


Animated Displays 


ILE MINATED 


MIRROR SIGN 


fer POINT of SALE 
CRANE AUTOMATIC CO. LTD. 
Makers of Advertiaing Dewars 
Hong Kong Works, Exhibition Grounds 
Wembley, Middieves Wembley 5997 


Puzzle (I) 


A corner stand at the Schoolboys’ 
Own Exhibition to be held at the 
Horticultural Hall, Westminster, has 
| been taken by the Daily Telegraph, 
: of the exhibit will be 

children’s newspaper. 


The stand 
Children's 


will be called “The 
Daily Telegraph Puzzle 
Corner.” There will be competitions 
in the “schoolroom for which 
rizes will be given, and well-known 
Bat personalities will be on the 


stand cach day as “Honorary 
Schoolmasters.” 

* . 
First foreign-language magazine 


to be published by Time Inc. is Life 
Ea Espatol, on sale this week in 
Latin America for the equivalent of 
about 20 cents. Pictures and text 
will mostly be based on the U.S. 
edition of Life. Already more than 
100 advertisers have taken space. 
Circulation ws guaranteed between 
100,000 and 150,000 net paid aver- 
age during first year, will be con- 
centrated alt upper income levels 


* * * 

A 20-page promotion booklet for 
Sport & © shows that 84:8 
per cent of its readers are farmers 

| or agricultural firms and organise- 
tions Attractively illustrated, the 
bookict gives breakdowns of farm 
acreages, mechanisation, and live- 
stock, and lists about 250 of its 


advertisers. Grahame E. Bishop is 
advertisement manager 
* * 7 
December issuc of Dainite News, 
house magazine of St. Clements 
Press, records that on one day, five 
employees each received an award 
for SO years’ service 
* . * 
Puzzle (2) 
Twenty-one advertsers have par- 
ticipated in a unique advertising 
competition which occupies the 
whole of three pages in the Christ- 
mas issue of John Bull (dated Dec. 
27). John Bull readers are asked 
to place specially selected phrases 
to a number of sdvertisements, and 
a £50 prize is being awarded on 
each of the three pages for the most 
skilful entry, as decided by a panel 
of advertising experts. 
. * * 
The Reader's Digest, January 
issuc, has a cover, in gold, featuring 
the signs of the Zodiac 


. * *. 

The Continental Daily Mail wil! 
have a !12-page Coronation Pre- 
view Supplement next Wednesday. 
Front cover is a colour portrait of 
the Queen 

* * * 


Full-page pictures of famous 


players appear in the January issue 
of Charles Buchan’s F 
Monthly: cover star, in four 
colours, is Portsmouth’s Peter 
Harris 
* * * 
Puzzle (3 
| Im a treasure hunt, organised -' 
Boys’ Own Paper, readers, a 
tween the ages of 10 and 17, were 
required to secure, by any lawful 
means, tcn assignments, ranging 
from xpired licence dise from a 
10 hp o a lock of red hair! 
* * > 
fonunry msve of Tree Romances 
will contain the first tence of “Our 


Queen's Love Story,” illustrated in 
full colour. On the date of publica- 
tion, January 2, ic will be publicised 
by a half-page advertisement in the 
Daily Mirror. 

* 7. * 

New York Times domestic edition 
rates have been increased. Run-of- 
paper rate for the daily edition, 
formerly 1-75 dollars per line, is 
now 1°85 dollars. There are certain 
concessions to British advertisers 
who place their orders in 
Joshua B. Powers Lid. the 
representali ves. 


are 
* 


- . 
December's Insurance Brokers’ 
Monthly carries a survey on insur- 


ance advertising, supported by 
advertisements from insurance firms, 
newspapers, and agencies. An 
article 


On cO-Operative advertising 
States that agents are in much the 
same position in the advertising 
community as insurance brokers in 
insurance. 

* . 


* 
Magazine for 
dealers 


Presenting the retail marketing 
policy of Shell-Mex and B.P., Lid., 
is Dealers Digest, 1 new magazine 
for Shell and B.P. dealers. The 
32-page first issue stresses the theme 
“Service is my business,” and con- 
tains a tear-Out centre-piece on 
preventative maintenance for ser- 
vice station equipment. Richard 
Garrett is the editor. The maga- 
zine will publish news from the 
firm's home and overseas markets. 

* . * 

The Voice of Industry. published 
by Aims of Industry, will run a 
specia! Coronation issue in May. 
Secking to “boost” British industry, 
it will be sent to commercial 
attachés and chambers of com- 
merce overseas. 

* * . 

Opening of the second British 
Plastics Exhibition and Convention, 
at Olympia, originally fixed for 
June 3, the day after the Corona- 
ion, has been postponed until June 


8, 1953. The Exhibition, which will 

close on June 18, is organised by 
lliffe’s British Plastics. 

* * 
Cameras at the 

circus 

Amateur and 

Bertram Mills Circus are again 


jointly sponsoring a competition for 
the best pictures taken during any 
performance at Olympia, December 
19- January 31. 
* . * 

January issue of Electrical and 
Radio Trading wil! contain a feature 
dealing with decoration devices pro- 
duced for shops, display windows 
and showreoms, with special notes 
on illuminated signs for the Corona- 
ion. 


* * * 
With the January issue, Local 
Government Service. the official 


organ of the National Association 
of Local Government Officers, will 
be re-tithed Public Service. 

* . * 

Page size of Wire Production, 
published by Wheatland Journals 
Ltd., is to be increased from 6 in. 
« 9} in. to Il im. x 84 in. as from 
the January issue. — type area 
will be 9} in. x 7} in. Advertise- 
ment rates will remain unchanged. 


BUSINESS OPPORTUNITIES 


ALP.A. retired) offered 
G 
Box 3428 Ad. Weekly 180 Fleet & BC4 


retiring (or 


ACCOMMODATION 


TO LET from middic 
in Kensington. 
KEN: 4094,, 


Studio 
Phane 


January. 
woekly 


SALES AND WANTS 


FOR SALE, A > PAYING 
Loncon 
producing Posters, Showcards 
Sik Screen Printing. cic. 
continuous work from over 100 
multiple shops and a number of icad 
ing business houses included in clicn 
tele. Premsxcs almost RENT FREE. 
Complete with stock and all accessories 
reason for disposal going abroad. £450 
for quick sale. 
Box 3422 Ad. Weekly 180 Pleet S: BC4 


TWO NATIONAL 3 
Model SPR 694. In perfect condition 
only 4 months old. Cost £4 
any fteasonable offer accepted 
Box 3437 Ad. Weekly 180 Fleet St BC4 


PRINTERS . 


PRINTERS, 30 miles outside London 
have production facilities for printing 
a periodical by letterpress including @ 
colour process. Keen price given. Write 
Box 342! Ad. Weekly 180 Fleet St BC4 

OLD ESTABLISHED PRINTERS, pro 
ducing good qualiny periodicals, now 
have capacity for three more 
monthiies. Felix McGlennon Lid. Ls 
Garden Row, N.1. Clerkenwell 2965/ 

ADVANTAGEOUS TERMS for printing 
moothiy news sheets or snuall 


oe. ——_ ——s or folio Nowwt , 
PERIODICALS 


Weekly, monthly, quarterly magazines 
and price lists well printed in small 


setting, high-speed automatics. Careful 
supervision. Estimates willingly sub- 
mitted. 
SUTTONS Printers, 
Paignton Te! 5542. 


SPECIAL ANNOUNCEMENTS 


FREE ADVICE on improving your heat- 
ing. Write for leaflet suggesting ways 
in which you can increase the efficiency 
of your heating achicve utmost 
fuel economy. Service of our advisory 
engimects available to cal! 


the spot vice. ental terms avail- 
able. Write or telephone now. Hurseal 
Ltd., 229 Regen Street, Wi. REG 
10st 


DEBTS collected throughout Britain. No 
cesult—no commission: Brilegal 
lished 1919), 80 Leeds Road. Bradford 


See December 11 issue of Apver- 
Tiser’s Weexty. pages 620 and 
621 for the Monthly Register of 


Trade and Specialist Publications 


Section. January 8 will be the 
next issue containing this 
Register. 
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Decemper 25, 1952 


CLASSIFIED ADVERTISEMENTS 


AN ALL ROUND 
ARTIST 


wanted in Manchester. Capable 
of dealing with both visuals and 
finished artwork. This is a 
unique opportunity for a man 
with genuine creative ability to 
form the nucleus of a new 
Studio Group. 
Apply in first instance by fetter to 
ART DIRECTOR 
RIPLEY, PRESTON & CO. LTD. 
360 MOSELEY ROAD © BIRMINGHAM 12 
interviews will be heid in Manchester 


ADV ~y rg ASSISTANT required by 
Lou makers of Lotus and Delta 
Shoes Miiast have good genera! know!l- 
edge and experience of advertising. pai- 
uoularly layout. Interesting appointment 
catrying the right to enter the Lotus 
Non-conwibutory Pension Scheme. Write 
in confidence giving details of age, 
education, experience aod salary re- 
quired, 1o Adverusing Manager, Lotus 
Lid., Stafford 

SPACE SALESMAN 
established loca! 


requied on weil 


England. 
ing four figure salary. Superannuation 
scheme We'te eting asc, experi- 
ence, reicrences. ctc., 

Box 3349 Ad. Weekly ig0 Pieet St EC4 


LEADING SOUTH AFRICAN AGENCY 
REQUIRES A 
SENIOR CREATIVE COPYWRITER 


The position offers a first-class oppor- 


| 


RATES. APPOINTMENTS VACANT, 3s. 64. per Hee, 405. per Giepiny panel inch. 
APPOr WANTED, 3s. per lime, 35s. per display panel inch. All other 
Classifications, 4s. per line, 45s. per display pane! inch. Minimem, 5 limes, Box No. 
charge, one line plus 94. covering postage, cfc. Series rates on application: all 
advertkement: under seven insertions MUST BE PREPAID. Address “Advertiver’s 
Weekly 180 Fleet Street, London, E.C.4. CHAacery 8844 (Ex. 25). 
APPOINTMENTS VACANT 
Situations Vacant: engagement of pernoas wing these advertis 


YOUNG SALES EXECUTIVE 


A national group offering a domestic service to the 
public wishes to appoint a young executive to undertike 
the visualising of sales matter and copy, on a centralised 
basis, and sales staff training. 

Applicants must have active commercial experience in 
these fields and a good supporting knowledge of print 
buying, etc. 


Post offers remarkable opportunities for development 
and advancement. 

Salary range £650 to £800, (plus Group Pension Scheme), 
according to experience. 


Box 3426 
Advertiser's Weekly 180 Fleet Street - London « E.C.4 
TECHNICAL ARTIST required by en ARTIST required with engineering 


for line 
and tone. Must have airbrush experi- 


gineering firm in West London, koowledge and experience of production 


ot Maintenance, Repair and Spare Part 
tunity for an experienced Copywriter ence and be used t work for Manuals, by Wilkins & Mitchell Lad 
to join an Agency handling a nsum- catalogues, service manuals and = Dariaston, § manufacturers of 
ber of large national accounts parw lists S day week State machine tools and domestic cquipment 
successful applicant will be clig Die to experionce. salary orc when a. in industria) area Good salary and 
join the Companys Pension and able No specime permanent position for the right man 
Medical Fund. Box 3431 Ad Weekly 180 Pleet St BCs Apply with specimens of own work 
The commencing salary is acoording THE NEW YEAR wil! if possible, quoting ceference ENC 
to a — i a tunity to three first cl 
passage §10 «JonanncsDurg wi e Salesmen needed as Area Sales Man 
— othe sis tp Saati agers for Lancashire, Wales and LAYOUT MAN 
mervicw wi arranged | a Wes: Country. An existing conneo- 
but in frst instance write by Ai- tion is available in each 4 and the for small agency on imeresting work; 
- ofl marital crisp roughs for and print; 
mail giving details of age rita! scope for expansion and big carnings knowledse of markin: t od 
status and experience and, if possible is truly splendid. Men with ambition quem tuelen ta abeaaeen 
specimens of . B. aad drive, able to appoint and super- Dessems cechien eentbica Gab 
vise their own maar d ,Seees should apply factory prospects Write giving 
P.O. Box "86 — for an interview L 
. 2 Box 3429 Ad Weekly 180 Fleet St BC4 details of experience, salary required 
TOP GRADE SPACE SALESMAN re- Advertiser’ Fleet 
quired by established Trade Journal » Wey 10 604 
Well paid job with excelicmt prospects LONDON AGENCY 
for the right man. All replies will - SPACE SALESMAN to build up cetab 
treated in strictest confidence Expanding studio needs ltshed Postal Bargains fcature in leading 
GA 829, 4/7 Salisbury Coun, Fleet National Weekly Newspaper An 
Sweet, E.C.4. the following} interesting assignment with prospects of 
COMMERCIAL ARTIST. The Publicity Promotion which will appeal to a5 
Department ‘of 4 latme “soninecriog | | EXPERIENCED RETOUCHERS | | :m>iiou: young man. Wate fuly 10 
company requires an aoenem, aged Box 3420 Ad. Weekly 180 Pleet St BC4 
20-3) years (male or femaic) for the 
preparation of advertisemem and bro- ° an ae M toay ~ = 
chare layouts, displays ang general art LETTERERS © ection bie ary an 
work Excellent opportunity Appli FIRST CLASS commission, W Partridge Artiscs 
cans should live Aylesbury-High AND DESIGNERS Agem, 23 Bloomsbury Square, W.C | 
Wycombe areca. Write Box 1337 c/o 
Whites Ltd., 72 Fleet Street, E.C.4 e SHORTHAND TYPIST required by 
EFFI SECRET Smiths Motor Aaceparten Lid., Crickie- 
ph aye n CREATIVE LAYOUT MEN wood Works, N.W.2, for Advertising 
Publhe:ty and Editorial services ould — of Export Department. Pre- 
. expericnce in Advertising an ad 
be required to perform normal dut vantage. Salary approximately £6 10s. 
of Secretary and assist on Editorial side Box 3432 qepeeding @n Gipadensn Gna " eualiiica. 
of Director's activities. Wreite, Advertiser's Weekly 180 Fleet $t EC4 tions. § week, Canteen, Super- 
full details and salary required, to anauation Scheme Reply quoting ref 
Box 3417 Ad. Weckly 180 Pleet St EBC4 SIR ‘O12, giving full details of ad 
REPRESENTATIVE, having established a 4s * 2. 
eer . connections with National Advertisers. experience, to Staff Personnel Manager 
ADVERTISING. VISUALISER re- 
quired at once by Midland Agency London aad f+ ee at 
producing some of Britain's leading Loadoa firm of pristers producing FIRST CLASS 
technical publicity. Must be able df attractive primed Advertising 
to produce stylweh roughs rapidly in 
Hf Ry & Box 3418 Ad. Weekly 180 Fleet St BC4 ARTIST 
or those of the planning team. Picase 
write giving your cxperience in the H H 
first instance marking envelope EXPERIENCED required by Liverpool Studiv 
VISUAL” (no specimens) to Cogent REPRESENTATIVE Must be able to still 
Advertsing ice Ind. Trinity lif ork of h hi 
ile wo ° igh quality in 
House, Trinity Street, Coventry. required iby well known and long li adc 
London Artists Agents. ine, tone and colour. 
GENERAL ARTIST. An_ excellent Connection essential. Full particulars Only experienced Artists 
opportunity, in the studio of a promi- and remuneration expected to need 4 j 
nent technical publishing house apply. 


lor 
young man who is a good lettcrer and 
has a sound knowledge of type. Figure 
work an advantage Five day week 
Write stating age, experience a salary 

required (send no specimens 
Box 3396 Ad. Weekly 180 Fieet °st ie) 
LAYOUT AND CREATIVE ARTIST re- 
— A Fm studio, must be a 
Write giving full detai 

oias Ad. Weekly 180 Ficet St Eva 


Box 3403 ily! ‘ 
Advertiser's Weenly 180 Fleet st ECs Write in first instance stating 


’Phone your Classifieds 


age, experience and salary 
YOuNG. a Dene , DDUCTION required, to 

‘ requir or Ong-csta’ , : 

lished —— Gone in a. STUDIO SEFTON, 

Age 18-22. 5 advertising cx 
essential State experience, age and 21 Leigh Street, 
salary expected. Liverpool, 1. 
Box 3419 Ad. Weekly 180 Fleet S& BCs 


to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


REPRESENTATIVE REQUIRED for 
display firm. good commission bass, 
Phone Shoreditch. 8501. 

SENIOR LAYOUT ARTIST required by 
Advertising Agency Must be ecxperi- 
omced in working on technica! accousts, 
and capable of producing 


will be 
. Should state age 
salary Lee 
Box 1436 Ad. Weekly 180 Fleet St BCS 


APPOINTMENTS WANTED 


ae 
Executive on national 


wade recession sccks 
Editor howse journal, copywriting, lay- 
out, publicity and documentary Sim 


soriptwriting and production. 
Box 3425 Ad. Weekly 180 Fleet St BOS 


Buyer—practical expericnce of 


and Process Engraving, socks change. 
Would 
ont 


are the basic requirements. 
Box 3435 Ad. Weekly 180 Fleet St BC4 


SPACE SALESMAN 


and integrity & appreciated. 
Box 3427 
Advertiser's Weekly 188 Fleet 8: ECE 


SHORTHAND-TYPISTS, Private Secre- 
. If you are in urgent 


(WHitehall | $924) We speciale in 
efficient personnel. 

PRODUCTION A “Live’ 
man, natural gik for Advertisiny 
(viewal, layout, copy. originality, plan 
ning) seeks opportunity to qualify a» 


ani 
first-class ACOOUNT EXECUTIVE 
Box 3340 Ad. Weekly 180 Fiect St BC4 


NEW YORK 
ADVTG. EXEC. 


London educated and wained, seek» 


pany with 5S. Sales potentials 
Would consider splitting time both 
sides Atlantic. Now a vice-presiden 


and creative group head in New York 
of one of America’s indus 
trial and consumer 
His 28 years’ experience there canges 
from Production manager, ar 
director, copy<ontact, to 
9-year responsibility for p! 

directing a $1,000,000 
Thorough 


ods ng 
radio, films. Seen business and 
personal references 
AVAILABLE IN LONDON FOR 
DISCUSSIONS FROM 


JANUARY 14 


Box MM 
Advertiser's Weekly 188 Fleet 6: EO4 


YOUNG ADVERTISE EXECUTIVE 
secks position (London 


Box 3423 Ad. Weekly i$ Pieet St BC4 


FREE LANCE SERVICES 


RECOGNISED Fr iN ARTIST 
ers services to clients. En- 

e iiries invited 
Box 3430 Ad. Weekly 180 Fleet St BC4 
SPACE SELLER, free lance. for specie 
lised Trade Journal ancillary to textiles 
Rox 3351 Ad. Weekly 180 Pieet St BC4 


(Continued on page 654) 
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Advertiser's 
Weekly oe 


—— 


History has often been made in a letter 
in The Times. Over and over again 
the first recognition of a new problem 
or trend of affairs has taken the 
form of a letter in The Times. Over 
and over again a letter in The Times 
has started public discussion of an 
issue of national or international 
importance. The Correspondence 
columns of The Times are “ news.” 
Yet wit, as well as weight, makes 
its appearance there. That is an 


additional reason why it is an 

unfailing pleasure to turn every day 
to The Times and to wonder what 
the Letters to the Editor hold 
in store for you. 


ee ua Site, EES 


THE <2 TIMES 


for advertisements in ““frcketen” 


Advertising in trade and technical ‘ 
ag Ay 4-- 3 +,- 


THE TLMES 
Daily, Price 4d 


THE TIMES LITERARY SUPPLEMENT 
Beery Friday, Price 6d 


THE TIMES EDUCATIONAL SUPPLEMENT 


Beery Friday, Price ad . 

THE TIMES WEEKLY REVIEW a 

Beery Thursday, Price 6d 2 

THE TIMES REVIEW OF INDUSTRY 

First Wednesday of Poery Month, Price 1s. a FP 2 
THE TIMES BRITISH COLONIES REVIEW C. 


Quarterly, Price 6d 
THE TIMES SCIENCE REVIEW 
Quarterly, Price 6d 

THE TIMES AGRICULTURE REVIEW 
Quarterly, Price 6d 


Plblished by the Proprietors, BUSINESS PUBLICATIONS, Ltd, at their office at 180. Fleet Street, London, £.C.4, (Phone: Chancery 8844.) 
December 25, 1952. Printed in England by Staples Printers Linvtedeat their Great Titchfield Street, London, establishment. 
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> Sliteeee CEREAL IN SMALLER | 
tien =, PACKS ; 
= ea —_— kes Post Toasties marketed |, 
, : , | ae = Altred Bird Some Lad, im sme 
To the Edstor of The luweo P Sea F ; EF bir have 
4 Sy me lhe Sa taken this step because trend 
— ~ 8 eis, Re towards smaller families. They say . 
<a , es, 57 per cent of population have no 
oe children under 16, and almost two- 
sa } portac fifths of families in Britain are of 
a") OSTAG 4 two people or less. Advertising 
A ser) /~ & } = not yet completed. Agents: 
is Young & Rubicam Ltd. 
| |- ee EOE | PICTURES FROM 
\ THE AIR 
: a> STAGE ia ee “Utmost discretion” should be hr - 
im tae Rie used in oyetsting pictures taken : 
x) Ci MOL zaua fe from*the air, as they may give in- : 
ei EUROPE op} 4 valuable information to potential 
x ihe Ce : enemy, states Advertising Associa- 
gic : - tion’s December “News Letter.” 
tects sae A boast tu ; Association has received letter on 
‘= - these lines from Rear Admiral G. P. 
a ” r Thomson, secretary Admiralty, War 
| ee ee _ a Office, Air Ministry and Press Com- 
ey Fy —_ ——s eee Eee 
(4). Pe: eee £325 FOR BARTS 
. ae ey i 
2 ‘ Met ‘a KIDDIES FUND 
ap Pree, : Collection at the Fleet Street 
I ae: wa Kiddies’ Fund. 
ae ims a ce 
~~ : Vie Lore, visualiser, and Norton 
eS. MT a al Ste He'd 
gece” i A. = ae 
TT  aftig . eneeeneseesnecunnemaeen 
Aaah ee | E. E. Clarke died at his home 
a after short illness. In early thirties 
ag | he was associated with several 
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